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PhotograpnerVeter’Andrew  Bosch  of  The  Miami  Herald 
>,'wtn^6rthern  Alliance  soldiers  in  Afghanistan 


For  their  groundbreaking  work  that  has 

SET  INNOCENT 
MEN  FREE 


Congratulations  to  reporters  Ken  Armstrong,  Steve  Mills  and  Maurice  Possley  on  winning  the 
Worth  Bingham  Prize  for  their  series  exposing  how  police  “solve”  murder  cases  with  false  confessions 
'  that  imprison  the  innocent  while  killers  go  free.  Since  1999,  Armstrong,  Mills  and  Possley  have  won  18 
other  major  journalism  awards  for  their  crusading  reporting  on  the  death  penalty  and  prosecutorial 
'  •  misconduct.  Reporting  that  prompts  a  governor  to  impose  a  moratorium  on  executions  in  Illinois 
is  a  hard  act  to  follow,  but  not  for  the  Chicago  Tribune's  criminal  justice  team. 
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FEATURES 

LET’S  BE  CAREFUL  OUT  THERE 

Covering  the  war  on  terrorism  has 
journalists  facing  a  host  of  dangers  and 
newspapers  scrambling  to  ensure  their 
safety,  with  an  eye  on  the  budget  .  .10 


days  in  new  spaper  sports  departments. 
Perhaps  it  should  read  275-pound? 

MONICA  MARKEL 
SPORTS  DESIGN 
San  Antonio  Express-News 


IN  YOUR  Feb.  18  issue,  you  do  an 
excellent  job  on  the  ownership 
feeding  frenzx'  that  will  probably  take 
place  if  the  Federal  Communications 
Commission  repeals  its  cross-ownership 
ban  ["Putting  it  together,”  p.  10]. 
Unfortunately,  and  I  assume 
unintentionally,  you  do  a  great  disservice 
to  The  Seattle  Times  and  its  fiercely 
independent  owners  and  employees.  In 
suggesting  that  we  are  among  "logical 
takeover  targets,”  you  show  little  insight  or 
sensitivitv-  to  our  passionate  commitment 
to  stay  independent. 

The  fact  is  that  family  and  independent 
owners  who  were  in  the  business  for 
personal  wealth  rather  than  public  service 
are,  for  the  most  part,  gone  now.  They  have 
been  replaced  by  multigeneration  families 
who  embrace  journalism,  communitv' 
service,  and  long-term  success  —  and  they 
value  their  independence  more  than 
short-term  personal  wealth. 

The  Seattle  Times  is  a  106-year-old, 
fourth-  and  fifth-generation,  independent 
family  newspaper  that  has  eveiy  intention 
of  sta>ing  that  way. 

FRANK  A.  BLETHEN 

PUBLISHER 
The  Seattle  Times 


defense  is  often  the  only  defense,  as 
E^P  contributor  Jim  Moscou  learns 
in  a  training  course  that  prepares 
newspeople  for  risks  abroad  . 1 


CARL  Sullivan’s  analysis  of 

newspapers’  inabilitv’  to  get  users 
to  pay  for  access  to  their  Web 
sites  [“Pay  sites  stniggle,  but  the  niche 
may  get  richer,”  Feb.  4,  p.  19]  was  inter¬ 
esting,  but  I  do  take  issue  with  his  some¬ 
what  disdainful  tone  in  saving,  "So  far, 
only  3,000  have  subscribed”  to  The  New 
York  Times'  NewsStand  deliverv’  service. 

What  he  fails  to  say  is  that  the  Times 
service  did  not  go  live  until  the  end  of 
October,  just  three  months  before  his 
storv'  was  published.  There  are  lots  of 
newspapers  that  would  love  to  get  that 
number  of  new  subscribers  in  that  time 
span  —  and  at  a  much  lower  acquisition 
price  than  normal. 

STUART  GARNER 

CHAIRMAN 
NewsStand  Inc. 
Austin,  Texas 


E&P  NEWS 


FCC  RULES  Except  in  a  D.C. 
federal  court  where  two  of  its 
media-ownership  regulations  bit 
the  big  one,  at  least  for  now’ . 

Know  thyself  Enron’s  — 
er,  uh  —  ingenious  accounting  has 
newspaper  companies  taking  stock 
of  their  401(k)  plans  . 

Daniel  Pearl  The  killing 
of  The  Wall  Street  Journal  reporter, 
kidnapped  in  Pakistan  Jan.  23, 
has  implications  industiywide . 

There  Otta-there  Dow 
Jones’  Ottaway  Newspapers  Inc. 
to  sell  four  dailies  to  Community 
Newspaper  Holdings  Inc . 

Calendar . 
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1READ  WITH  GRF:AT  INTEREST  THE 

position  your  publication  took  on  the 
budget  situation  in  Tennessee  and  the 
access  to  information  [Tennessee  pool 
party,”  Feb.  4,  p.  13]. 

In  our  newsroom,  we  stress  accuracy  so 
that  readers  have  the  facts. 

It  is  correct  that  news  organizations  in 
Tennessee  last  year  lost  a  court  battle  on 
access  to  {continued  on  page  24} 


Great  high-school  wrestling 
shot,  but ...  I  couldn’t  help  but 
notice  that  the  cutline  touts  this  as 
a  ''275-month''  match  [“Photo  of  the  Week, 
Feb.  18,  p.  29]. 

I  have  never  seen  high-school  athletes 
with  that  kind  of  endurance  in  all  mv 


50  YEARS  AGO 


“year  after  year”  have  forced  the 
Bloomingdale  Bros,  department 
store  in  New  York  to  trim  its 
linage,  according  to  J.  Edward 
Davidson.  Bloomingdale 
chairman  of  the  board. 


reluctantly  suggest  that  the  old 
written  question-and-answer 
system  might  well  come  back  into 
vogue  at  the  White  House. 


FEB.  i.T,  19.T2: 

President  Truman's  foot-in-mouth 
ineptness  in  press  conferences 
has  led  an  outstanding  newspaper 
editor  —  Erwin  D.  Canham  of  The 
Christian  Science  Monitor  —  to 


Newspaper  ad  rate  increases 
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Arthur  Ochs 
Sulzberger,  the 
former  publisher  of 
The  New  York  Times 
who  guided  it  through 
such  historic  journalis¬ 
tic  events  as  the  publi¬ 
cation  of  the  Pentagon 
Papers,  will  retire  from 
the  New  York  Times 
Co.  board  in  April,  the 
company  announced. 

Sulzberger,  76, 
served  as  Times 
publisher  from  1963 
to  1992,  giving  up  the 
title  to  his  son,  Arthur 
0.  Sulzberger  Jr. 

-  JOE  STRUPP 


America.  Opponents  of  media  concentration  reacted 
with  alarm.  “This  decision  erodes  the  public’s  First 
Amendment  rights  to  have  a  diversely  owned  media 
marketplace,”  said  Jeff  Chester,  executive  director  of 
the  Center  for  Digital  Democracy. 

The  ruling  was  a  relief  to  Rupert  Murdoch’s  News 
Corp.,  the  New  York  Post  owner  whose  Fox  Television 
division  had  exceeded  the  35%  threshold  and  wants 
the  cap  thrown  out  lest  it  be  forced  to  disgorge 
stations.  Elsewhere,  the  verdict  raises  expectations 
the  cap  will  be  relaxed,  allowing  networks  to  buy  more 
local  TV  stations.  Such  competition  could  boost  the 
market  value  for  TV  stations  owned  by  the  likes  of  the 
Tribune  Co.,  the  New  York  Times  Co.,  the  E.W. 
Scripps  Co.,  Belo,  and  the  Washington  Post  Co. 
Indeed,  those  companies’  stocks  rose  the  day  after 
-  the  ruling.  But  exactly  who 

might  want  to  sell  stations  was 
far  from  clear.  “Irrespective  of 
''whether  we  could  make  a 
t  short-term  gain,  we  like  being 

in  the  local  television  business,” 
said  Pat  Butler,  vice  president 
of  the  Washington  Post  Co., 
which  owns  six  network- 
jjsj  !  affiliated  TV  stations, 
y  -  \  Others  noted  the  court  did 

not  reject  diversity  and  localism 
as  important  values,  leaving  an  opening  for  those  who 
support  ownership  restrictions  to  make  their  case. 
They  may  get  help  on  Capitol  Hill.  ‘The  American 
people  will  be  the  loser  here  if  these  ownership  caps 
are  struck  down,”  Sen.  Byron  L.  Dorgan,  D-N.D.,  who 
sits  on  the  Senate  Committee  on  Commerce,  Science, 
and  Transportation,  told  EaP.  Dorgan  criticized  what 
he  said  was  “an  orgy  of  concentration”  and  called  for 
hearings  in  the  Democrat-controlled  Senate.  [§ 


With  two  of  FCC’s  TV  ownership  regs 
struck  by  lightning  in  a  federal  court, 
M&A  activity  looms  large  in  forecast 


BY  TODD  SHIELDS 

WASHINGTON 

A  FEDERAL  APPEALS  COURT  HAS  OPENED  THE 
way  for  what  may  become  a  spirited  round 
of  consolidation  among  broadcast  and  cable 
television  companies.  Newspapers  may  benefit  in  a 
couple  of  ways  —  even  as  they  gird  to  battle  for 
audience  with  ever-larger  media  firms. 

The  U.S.  Court  of  Appeals  for  the  District  of 
Columbia  told  the  Federal  Communications  Com¬ 
mission  (FCC)  to  come  up 
with  better  reasons  to  limit 
any  TV  network’s  owned-and- 

operated  stations  from  reach-  ^ 

ing  more  than  35%  of  the 
national  audience.  In  its  Tues-  .. 

day  ruling,  the  court  went 
further  on  another  regulation,  •  ' 
voiding  the  FCC  rule  that  kept  -i 

cable  TV  systems  from  owning 
local  broadcast  stations.  V  \  > 

The  court  decision  heart¬ 
ened  those  who  want  the  FCC  to  jettison  its  ban  on 
common  ownership  of  a  daily  newspaper  and  a 
broadcast  station  in  the  same  market.  Like  the 
besieged  35%  broadcast  standard,  the  rule  aims  to 
preserve  the  diversity  of  voices  and  local  ownership. 

The  court’s  action  “is  another  indication  that  the 
commission  should  be  on  the  path  toward  repealing” 
the  newspaper-broadcast  rule,  said  John  F.  Sturm, 
CEO  and  president  of  the  Newspaper  Association  of 


William  Davis 
Taylor,  93, 
third-generation 
publisher  of  The 
Boston  Globe,  died 
Tuesday  of  heart 
failure. 

Grandson  of  Globe 
founder  Charles  H. 
Taylor,  he  began  his 
22-year  tenure  as 
publisher  in  1955 
following  the  death 
of  his  father,  William 
Osgood  Taylor. 

-  JAMIE  SANTO 
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Gannett  lets  employees  sell  stock 


BY  LUCIA  MOSES 
HE  Enron  Corp. 
collapse  has 
much  of  Corpo¬ 
rate  America  looking 
critically  at  its  own 
business  practices  — 
and  newspapers  are  no 
exception. 

In  the  most  striking 
example,  Gannett  Co. 
Inc.’s  board  of  directors 
last  week  amended  the 
company’s  40l(k)  plan 
to  permit  employees  to 
diversify  all  their  plan 
investments. 

While  Gannett  said 
its  board  still  views 
company  stock  as  a  good 
investment,  the  amend¬ 
ment  seemed  like  the 
right  thing  to  do,  accord¬ 
ing  to  company  spokes¬ 
woman  Tara  Connell. 
“Enron  just  made  every¬ 
one  stop  and  say 
‘Whoa,’”  she  said. 

Media  General  Inc. 


also  reviewed  its  retire¬ 
ment  plan,  which 
restricts  workers  from 
transferring  more  than 
25%  of  their  funds  that 
are  in  company  stock 
each  quarter.  The  com¬ 
pany  decided  to  leave  the 
plan  unchanged,  but  use 
its  next  corporate 
newsletter  to 
reassure  em¬ 
ployees  that 
“we  were  not 
Enron,” 

Chief  Finan¬ 
cial  Officer 
Marshall  N. 

Morton  emphasized. 

Other  companies  said 
their  plans  already  give 
employees  full  flexibility 
to  diversify'  their  40l(k) 
holdings,  so  no  changes 
were  warranted. 

At  Gannett,  employ¬ 
ees  under  age  55  previ¬ 
ously  could  not  sell  the 
company’s  shares  they 


received  as  a  match. 
Enron  workers  lost  for¬ 
tunes  after  the  company- 
match  portion  of  their 
plans  plunged  in  value 
while  they  were  barred 
from  selling  the  shares. 

In  general,  though, 
analysts  said  public 
newspaper  companies 
don’t  engage 
in  the  bal¬ 
ance-sheet 
trickeiy  that 
brought 
down  Enron. 
“The 

newspaper 
business,  from  a  cash¬ 
flow  and  a  balance-sheet 
perspective,  has  always 
been  very  transparent,” 
said  Peter  Appert,  who 
follows  the  industry  for 
Deutsche  Banc  Alex. 
Brown.  “This  is  a  sector 
that  benefits  from  the 
flight  to  quality.” 

An  index  of  the  five 


biggest  public  newspa¬ 
per  companies  was  up 
4.7%  from  Jan.  1  to  Feb. 
19,  while  the  Standard  & 
Poor’s  500  Index  was 
down  3.8%  over  the 
same  period.  Part  of  that 
strength  can  be  attrib¬ 
uted  to  confidence  in  the 
group  vis-a-vis  Enron, 
Appert  said. 

Newspaper  com¬ 
panies  stressed  that  they 
have  alwav’s  taken  pains 
to  provide  full  disclosure 
of  their  finances,  but 
that  doesn’t  mean  they 
won’t  strive  to  be  even 
more  transparent.  Kevin 
Gruneich,  a  Bear, 

Steams  &  Co.  publishing 
analyst,  said  he  wouldn’t 
be  surprised  if  com¬ 
panies  provide  more 
financial  details  in  their 
next  quarterly  10-Q  and 
annual  reports,  which 
start  coming  out  next 
month.  11 


GANNETT 


Pearl,  ‘a  great  reporter,’  confirmed  dead 


Killing  ‘ratchets  up’  levels  of  concern 
about  safety  of  journalists  abroad 

BY  JOE  STRUPP 

HE  DEATH  OF  WALL  STREET  JOURNAL 
reporter  Daniel  Pearl  sent  shock  waves 
through  newsrooms  last  week,  raising  new 
concerns  about  journalists’  security.  “This  will 
ratchet  up  our  level  of  caution,”  Christine  Chin- 
lund.  The  Boston  Globe’s  foreign  editor,  told  E^JP. 
“We  can  no  longer  look  at  Pakistan  as  a  place 
where  green  reporters  can  go.” 

Journal  executives  and  U.S.  State  Department 
officials  confirmed  Thursday  that  Pearl,  who  was 
abducted  Jan.  23  in  Karachi,  Pakistan,  was  dead. 

“We  are  heartbroken  at  his  death,”  said  Journal 
Managing  Editor  Paul  E.  Steiger,  who  appeared 
visibly  upset  as  he  read  a  joint  statement  from 
himself  and  Journal  Publisher  Peter  R.  Kann 


outside  the  newspaper’s  Washington  offices. 
“Danny  was  an  outstanding  colleague,  a  great  re¬ 
porter,  and  a  dear  friend  of  many  at  the  Journal. 

His  murder  is  an  act  of  bar¬ 
barism  that  makes  a  mock¬ 
ery  of  everything  Danny’s 
kidnappers  claimed  to  be¬ 
lieve  in.”  A  State  Depart-  1 
ment  release  said  Pearl’s 
death  was  an  “outrage  and 
we  condemn  it.” 

Pearl,  38,  was  a  Princeton, 
N.J.,  native  who  worked  12 
years  for  the  Journal, 
reporting  from  Washington,  Europe,  and  Asia. 
Colleagues  have  said  Pearl  was  known  as  a 
cautious  reporter  who  would  not  take  unneces¬ 
sary  chances.  “He  was  not  a  cowboy,”  Washington 
Post  media  critic  Howard  Kurtz  said  shortly 
after  word  of  Pearl’s  death  was  released.  11 


Daniel  Pearl 
1963-2002 


NorskeCanada 
said  last  week  it 
will  take  more  down¬ 
time  in  the  first  quar¬ 
ter  than  previously 
annourKed  at  its  mills 
in  British  Columbia 
because  of  low 
demand  and  prices. 

Estimated  total  cur¬ 
tailment  of  112,000 
metric  tons  is  twice 
the  amount  taken  in 
the  preceding  quarter. 

“We  will  continue  to 
match  production  with 
orders,”  said  Norske¬ 
Canada  Senior  Vice 
President  Jim 
Armitage,  adding  that 
demand  for  specialty 
grades  (about  50%  of 
NorskeCanada’s  out¬ 
put)  is  soft,  but  better 
than  newsprint. 

-  JIM  ROSENBERG 

DOUBLE  DUTY 
FODIIB’ADS 

Kendall- Jackson 
Chardonnay  is 
on  sale  for  $7.99  a 
botUe  at  the  Liquor 
Bam  in  Niles,  III. 

How  do  I  know  that? 
I’ve  just  clicked  on  the 
“Liquor”  ads  link  in 
The  Shopping  Center, 
which  recently  started 
reproducing  certain 
ads  from  the  print 
Chicago  Tribune  on  the 
paper’s  three  related 
sites:  Chicago 
Tribune  Internet 
Edition  (http://www 
.Chicago  tribune.com), 
Metromix  (http://www 
.metromix.com),  and 
ChicagoSports.com 
(http://www.chicago 
sports.com) 

Advertisers  pay  what 
a  Trib  spokeswoman 
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called  a  “nominal  fee” 
to  have  their  ads 
duplicated,  in  JPEG 
format,  in  The 
Shopping  Center. 

Among  Tribune  Co. 
newspapers,  the  Los 
Angeles  Times  already 
provides  a  similar 
service,  and  its  Florida 
dailies,  the  Orlando 
Sentinel  and  the 
South  Florida  Sun- 
Sentinel  in  Fort 
Lauderdale,  are 
moving  down  similar 
paths  as  well. 

-  WAYNE  ROBINS 

ICEABE'&M 
1$  OF  MARCH 

Long  before  every¬ 
body  loved  Ray 
Romano  —  a  long 
time  before  —  there 
was  an  Ice  Age.  Now, 
Romano  does  the 
voice  of  Manny,  a 
woolly  mammoth  with 
an  attitude  in  the  20th 
Century  Fox  animated 
feature  “Ice  Age,"  the 
main  characters  of 
which  also  star  in  the 
Newspaper  Associa¬ 
tion  of  America's  latest 
literacy  campaign. 

“Don’t  be  left  out  in 
the  cold.  Read  the 
newspaper!”  say  the 
characters,  who 
include  a  giant  sloth 
named  Sid  and  a 
saber-toothed  squirrel 
named  Scrat.  The  ads, 
black-and-white  as 
well  as  color,  are 
available  in  quarter- 
and  full-page  sizes. 
They  are  available 
for  downloading  at 
http://www.naa.org/ 
display/iceage. 

The  campaign  is 
timed  to  the  film’s 
release  date,  which  is 
March  15. 

-  WAYNE  ROBINS 


6  KI>rrOK& PL'BLISHKK  KK 


CALENDAR 


MARCH 

ir  Ip  lAPA Midyear 
lu  lu  Meeting,  Inter 
American  Press 
Association,  Casa  de 
Campo,  I>a  Romana, 
Dominican  Republic 


al  Institute  of  Comput¬ 
er-Assisted  Reporting, 
Investigative  Reporters 
and  Editors,  Missouri 
School  of  Journalism, 
Columbia,  Mo. 


Editors,  JW  Marriott 
Hotel,  Washington 


Zl-ZB 


IMfl 


Mid-Atlantic 
NAME  March 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Marketing  Executives, 
Emerald  Pointe  Resort 
&  Conference  Center, 
Lake  Lanier  Islands,  Ga. 


Ml 


20-23 


NNA  41st 
Government 
Affairs  Conference, 
National  Newspaper 
Association,  Hyatt 
Regency  Capitol  Hill, 
Washington 


America  East/ 
New'  Media 
World,  America  East, 
Editor  ^  Publisher, 
and  13  state  press 
associations,  Hershey 
Lodge  and  Convention 
Center,  Hershey,  Pa. 

APRIL 

3_n  CNBAM 
0  National 
Conference,  College 
Newspaper  Business 
and  Advertising 
Managers,  Hyatt 
Regency,  Denver 


API  Photo- 
I  journalism 
Seminar,  American 
Press  Institute, 
National  Press  Photog¬ 
raphers  Association, 
Re.ston,  Va. 


2/-30 


SABEW 
Annual 
Convention,  Society 
of  American  Business 
Editors  and  Writers, 
Pointe  Hilton  Tapatio 
Cliffs  Resort,  Phoenix 


2B-1 


21-28 


NICAR  Boot 
Camp,  Nation- 


8-12 


NAA  Annual 
Convention, 

Newspaper  Association 
of  America,  Hilton 
New  Orleans  River¬ 
side,  New  Orleans 


ASNE  Conven¬ 
tion,  American 
Society  of  Newspaper 


28-1 


ONO  Annual 
Meeting, 


Organization  of  News 
Ombudsmen,  Hilton 
Hotel,  Salt  Lake  City 

on  AP  Annual 
LU  Meeting  and 
Luncheon,  The 
Associated  Press, 

Hilton  New  Orleans 
Riverside,  New  Orleans 

MAY 

In  72nd  Annual 
"O  INMA  World 
Congress  of  News¬ 
paper  Marketing, 
International 
Newspaper  Marketing 
Association,  The 
Fairmont  Royal  York, 
Toronto 

NOTE:  To  list  events, 
please  send  to  Calendar 
Editor  via  e-mail  at 
ealendar@editorand 
publisher.com  or fax 
at  (646)  654-5370. 


CNHI?  They  went  Ottaway! 


Dow  Jones  unit  sells  lour  dailies 


Bids  taken  for  Boston-area  papers 


BY  LUCIA  MOSES 

Dow  Jones  &  Co. 
Inc.,  which 
surprised 

obser\'ers  just  a  month 
ago  by  announcing  it 
would  keep  Ottaway 
Newspapers  Inc.,  has 
agreed  to  part  with  four 
of  its  19  Ottaway  dailies, 
while  nearing  a  sale  of 
three  more  as  part  of  a 
long-term  plan  to  build 
its  community  group. 

Peter  R.  Kann, 

Dow  Jones  chairman 
and  CEO,  said  last 
month  that  the 
company  plans  to  add 
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to  and  geographically 
strengthen  Ottaway, 
which  may  involve  the 
near-term  sale  of  some 
nonstrategic  papers. 

Community  News¬ 
paper  Holdings  Inc. 
(CNHI),  based  in  Birm¬ 
ingham,  Ala.,  agreed  to 
pay  $182  million  cash 
for  The  Joplin  (Mo.) 
Globe',  The  Daily 
Independent,  Ashland, 
Ky.;  The  Free  Press, 
Mankato,  Minn.;  and 
The  Herald,  Sharon,  Pa. 

Meanwhile,  Dow 
Jones  has  accepted  bids 
for  its  three  Boston- 


area  dailies.  The  Salem 
Even  ing  News,  the 
Gloucester  Daily  Times, 
and  The  Daily  News  of 
Newburyport,  said  Peter 
Watson,  general 
manager  at  Salem. 

Company  watchers 
have  long  suggested 
Dow  Jones  might  spin 
off  Ottaway,  saying  it 
doesn’t  fit  in  the  long¬ 
term  strategy  of  the 
company,  a  provider 
of  financial  news  and 
information.  Further, 
Dow  Jones  had  a  teix 
incentive  to  sell. 

Ottaway,  however, 
has  proved  its  value  to 
Dow  Jones  in  the 
advertising  downturn. 


Last  year,  ad  linage  in 
that  segment  declined 
only  3.1%,  while  Dow 
Jones’  core  product.  The 
Wall  Street  Journal, 
posted  an  ad-linage 
decline  of  37-6%-  “We 
think  it’s  become  veiy 
clear  [during]  this  cycle 
that  our  community 
newspapers  are ... 
important,”  Kann  said. 

As  for  the  tax  benefit, 

Dow  Jones  expects  to 
use  about  $117  million 
of  its  $485  million  in 
available  capital-loss 
carryforwards  to  offset 
capital  gains  on  the  sale 
to  CNHI,  resulting  in  an 
after-tax  gain  of  about 
$118  million.  11  j  j 
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In  the  end,  it  was  The  Washington  Post  that  broke  the  news  about 
where  the  anthrax  investigation  was  heading.  "FBI,  CIA  Suspect  U.S. 
Extremists  in  Anthrax  Cases,"  The  Post  declared  on  its  front  page  on 
October  28.  According  to  Bob  Woodward  and  Dan  Eggen,  officials  had 
come  to  believe  that  the  anthrax  attacks  were  "likely  the  work  of  one  or 
more  extremists  in  the  United  States  who  are  probably  not  connected  to 
Osama  bin  Laden's  al  Qaeda  terrorist  organization."  Officials,  they  added, 
were  considering  a  "wide  range  of  domestic  possibilities,  including  associ¬ 
ates  of  right-wing  hate  groups  and  U.S.  residents  sympathetic  to  the 
causes  of  Islamic  extremists."  One  official  told  them  that  "nobody  believes 
the  anthrax  scare  we  are  going  through"  is  the  next  wave  of  terrorism. 

Michael  Massing 
The  Nation 
December  17,  2001 
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Dirks,  Van  Essen  &  Murray 


ILLINOIS 

Jane  Fritsch  to  assistant  chief  of  bureau  for 
The  Associated  Press  in  Chicago  from 
projects  editor  for  the  metropolitan  desk 
of  The  New  York  Times. 


IOWA 

Ken  Lingen  to  publisher  of  the  Clinton 
Herald  from  general  manager  of  the 
Enid  (Okla.)  News  Ci  Eagle.  Lingen 
succeeds  Tom  Quinn,  now  a  Tulsa, 

Okla. -based  vice  president  for  parent 
Community  Newspaper  Holdings  Inc. 
and  a  division  manager  with  responsibility 
for  the  company’s  papers  in  Oklahoma, 
Kansas,  Nebraska,  and  Texas. 


NEWSPEOPLE©  EDITORANDPUBLISHER.COM 

CALIFORNIA 

Jeff  Kiel 

Jeff  Kiel,  vice  president  of  finance  and 
chief  financial  officer  of  The  Miami 
Herald,  has  been  named  vice  president 
of  advertising  at  the  San  Jose  Mercury 
News.  He  succeeds  Debbie  Carlson, 
who  becomes  vice  president  of  new 
business  development.  Kiel,  a  14-year 
Knight  Ridder  veteran,  is  a  certified 
public  accountant.  Prior  to  joining  the  newspaper  chain,  he 
worked  for  the  accounting  firm  of  Ernst  &  Young.  Kiel  will  be 
succeeded  at  the  Herald  by  Jacqueline  Nix,  who  had  been 
serving  as  the  paper’s  director  of  finance. 


BY  JAMIE  SANTO 


NEBRASKA 

Timothy  Schaffert  to  editor  in  chief  of 
The  Reader,  an  alternative  weekly  in 
Omaha,  from  managing  editor. 

Leslie  Prisbell  to  arts  editor  from  associate 
editor. 


NEW  YORK 

R.W.  “Johnny”  Apple  to  associate  editor 
at  The  New  York  Times  from  chief 
correspondent. 


Jennifer  C.  Dolan  to  vice  president  for  forest 
products  at  the  New  York  Times  Co.  from 
executive  director  of  the  company’s  Forest 
Products  Group. 


Catherine  Lane  to  circulation  director 
of  The  New  York  Sun,  a  daily  that 
will  make  its  debut  this  spring,  from 
circulation  marketing  manager  for 
Newsday  in  Melville. 


Andrew  S.  Ross  to  e.xecutive  foreign/national 
editor  from  senior  foreign  editor. 


ARKANSAS 

Lisa  Thompson  to  the  newly  created  position 
of  Sunday  editor  for  The  Morning  News 
in  Springdale  from  city  editor  of  the 
Northwest  edition  of  the  ArA  anms 
Democrat-Gazette  in  Little  Rock. 


Jeff  Gledhill  to  vice  president  of  operations 
at  The  Fresno  Bee  from  production 
manager.  Gledhill  succeeds  Janet  Owen, 
now  senior  vice  president  of  operations 
at  the  Star  Tribune  in  Minneapolis. 


TEXAS 

Phillip  L.  Hamilton  to  managing  editor  of 
The  Paris  News  from  editor  of  Lubbock- 
Online.com  and  RedRaiders.com,  the 
Lubbock  Avalanche-JoumaVs  online 
news  and  sports  editions.  Hamilton 
succeeds  Steve  Brigman,  now  metro  editor 
at  The  Joplin  (Mo.)  Globe. 


CALIFORNIA 
Narda  Zacchino  to  assistant  executive 
editor  of  the  San  Francisco  Chronicle 
from  senior  editor. 

Kenn  Altine  to  associate  managing  editor 
from  editor  of  the  Sundav  edition. 


FLORIDA 

Neville  Green,  managing  editor  of  the  St. 
Petersburg  Times  Tampa  edition,  named 
to  the  paper’s  board  of  directors. 


JO  A  R  I  Z  0  N  A 

Randy 

^  to  managing  edi- 

Hll  zona  Republic  in 
Phoenix  from  executive  editor 
of  The  Desert  Sun  in  Palm 
Springs,  Calif, 


Results 
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EDITORIALS 


CHEESfSECIIECYIIINIS. 

The  efforts  to  thwart  newspapers  investigating  smelly  legal 
payments  by  the  state  Legislature  are  devolving  into  farce 


WISCONSIN  POSITIVELY 

wallows  in  its  reputation 
for  squeakv -clean  govern¬ 
ment.  The  Dairy-  State 
may  produce  politicians  as  different  as  Joe 
McCarthy  and  William  Proxmire,  but  Gov. 
Robert  M.  La  Follette,  later  the  pride  of  the 
Progressive  Party,  shut  down  its  last  era  of 
political  corruption  nearly  100  years  ago. 

In  May,  however,  the  Wisconsin  State 
Journal  in  Madison  reported  that  state 
employees  working  for  the  Legislature’s 
partisan  caucuses,  who  were  supposed  to 
be  doing  research  for 
legislators,  were  instead 
spending  office  time  design¬ 
ing  campaign  brochures 
and  performing  other  cam¬ 
paign  work.  This  scandal 
might  not  have  amounted 
to  much,  if  lawmakers  and 
the  watchdog  bureaucracy 
hadn’t  tried  to  hide  their 
embarrassment  by  subvert¬ 
ing  Wisconsin’s  open-records  law. 

First,  the  state  boards  responsible  for 
investigating  alleged  campaign  and  ethics 
\iolations  quickly  reached  an  agreement 
with  the  Legislature  to  dissolve  the 
caucuses  —  and  proclaimed  their  work 
done.  The  boards  have  refused  to  release 
any  information  about  this  smelly  deal, 
claiming  it  is  a  “confidential  investigation” 
exempt  from  the  open-records  law-. 

Then,  the  Legislature  voted  to  fund  the 
legal  defense  of  members  or  staffers  who 
may  be  caught  up  in  the  ongoing  judicial 
investigation  of  the  caucuses  scandal.  The 
really  cute  part  is  that  the  Solons  of 
Madison  refuse  to  say  who  is  getting  this 
money  and  what  it’s  paying  for.  All  the 
citizens  of  Wisconsin  know  is  that  w  hile 


their  state  faces  a  severe  fiscal  crunch, 
S460,000  of  their  tax  money  —  so  far  — 
has  been  spent  by  persons  unknow-n. 

The  almost  comically-  clumsy-  cover-up 
really-  kicked  in  when  three  reporters  — 

Phil  Brinkman  of  the  State  Journal,  Dennis 
Chaptman  of  the  Milwaukee  Journal 
Sentinel,  and  David  Callendar  of  The 
Capital  Times  in  Madison  —  filed  a  lawsuit 
asking  for  uncensored  copies  of  the  legal 
bills,  including  the  names  of  those  taking 
funds.  The  chief  clerks  of  the  Senate  and 
Assembly,  who  had  turned  dow-n  the 
request,  responded  by- 
demanding  the  reporters 
be  deposed  under  oath,  so 
lawy  ers  could  ask  why  they 
want  the  names,  and  about 
their  "reporting  practices.” 
One  lawyer  even  asked 
Circuit  Court  Judge  Sarah 
O’Brien  to  impose  a  gag 
order  on  the  newspapers’ 
editorial  w-riters,  lest  their 
opinion  pieces  "poison  the  jury-  pool.” 

That  proved  too  much  ev  en  for  the 
Legislature,  which  voted  unanimously-  to 
w-ithhold  legal  funds  for  gag-order  litiga¬ 
tion.  O’Brien  also  is  v-isibly  impatient 
with  the  stonewalling.  On  Feb.  18,  she  re¬ 
fused  to  order  depositions  of  the  reporters, 
saying  journalists  cannot  be  transformed 
into  investigative  tools  of  litigants. 

One  other  party-  is  fed  up:  the  Wisconsin 
public.  Lulled  perhaps  by  the  notion  that 
their  law-makers  were  goo-goo  ty-pes  who 
would  never  countenance  corruption, 
Cheeseheads  had  been  remarkably 
apathetic  about  open-records  violations. 
"This  one  seems  to  have  gotten  their 
attention,”  Robert  Dreps,  the  newspapers’ 
attorney,  told  E^P.  It’s  about  time. 


Cheeseheads  had 
been  remarkably 
apathetic  about 
open-records 
\iolations.  Until 
this  one. 
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WHEN  THE  TERROR  OF  SePT.  11  STRUCK, 
American  newspapers  seized  the  moment, 
covering  the  unfolding  international  story 
with  resources  and  depth  unmatched  in 
decades.  More  than  five  months  later,  how¬ 
ever,  the  story  is  changing.  Fighting  in  Afghanistan  is  winding  down 
—  for  the  moment  —  and  the  United  States  is  turning  its  attention 
toward  an  “Axis  of  Evil.”  U.S.  troops  are  now  involved  in  an  anti¬ 
terror  drive  in  the  Philippines,  and  Secretary  of  State  Colin  Powell 
has  all  but  promised  a  new  military  assault  on  Iraq  aimed  at  taking 
down  Saddam  Hussein. 

This  means  more  reporters  are  being  sent  to  hot  spots  overseas, 
forcing  publishers  to  juggle  resources  and  editors  to  send  metro 
(and  even  lifestyle)  reporters  with  no  experience  abroad  to  tackle 
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From  kidnapping  to  land  mines,  jowmalists  face 
dark  threats  abroad  —  as  newspapers  strain  to  shift 
resources  to  cover  the  US.  anti-terrorism  campaign 

R  OF  Nerves 


BY  JOE  STRUPP 


Pulitzer  Prize-winning  Chicago  Tribune  reporter  Paul  Salopek  works  on 
his  computer  in  a  sheep  barn  “hotel"  where  he  stayed  in  Afghanistan. 


terrorist-related  subjects. 

And  the  war  on  terror 
has  only  begun. 

Complicating  matters 
are  security  concerns  fol¬ 
lowing  the  kidnapping  of 
Wall  Street  Journal  re¬ 
porter  Daniel  Pearl,  who 
was  abducted  in  Karachi, 

Pakistan.  Since  his  Jan. 

23  disappearance,  foreign 
correspondents  are  travel¬ 
ing  more  in  groups,  re¬ 
maining  in  closer  contact 
with  editors,  and  avoiding 
risky  business.  Several 
newspapers  have  sent  re¬ 
porters  to  survival  “boot 
camps”  or  hired  security 
firms  to  instruct  staff,  but 
they  still  may  not  be  do¬ 
ing  enough  in  this  respect 
(see  related  storv',  p.  14). 

“This  has  heightened  all 
of  our  fears,”  says  Chicago 
Tribune  Foreign  Editor 
Colin  McMahon.  “We  are  photographer- 
much  more  in  touch  with  Pakistan  while  cov 
correspondents,  several 
times  a  day.  If  they  are  planning  something 
that  sounds  dangerous,  I  will  say,  ‘Hold 
off  on  that.’”  But  oversight  is  sometimes 
difficult  in  the  electronically  primitive 
locales  where  reporters  often  serv-e. 

Recent  data  from  the  Committee  to 
Protect  Journalists  (CPJ)  indicate  37 
journalists  were  killed  on  the  job  last  year, 
the  most  since  1995  when  51  deaths  were 
reported.  Among  those  mortally  wounded 
last  year  were  nine  in  Afghanistan,  all  but 
one  of  whom  died  affer  Sept.  11.  ‘Things  can 
happen  verv-  suddenly  and  unexpectedly,” 
says  CPJ  Rxecutive  Director  Ann  Cooper,  a 
former  National  Public  Radio  bureau  chief 
in  Moscow  and  Johannesburg,  South  Africa. 
‘Training  programs  are  good,  but  not  a 
guarantee  that  harm  won’t  come.” 

At  the  same  time,  other  national  issues, 
such  as  the  Enron  Corp.  scandal  and  the 
approaching  midterm  elections,  are  forcing 
publishers  to  stretch  resources  more  than 
ever  to  keep  up  with  a  rotating  news  platter. 
Coupled  with  that  is  the  economic  challenge 
newspapers  face  as  advertising  revenue 
barely  creeps  back  to  respectability,  which 
continues  to  prompt  cost-cutting  and 
smaller  staffs.  How  many  publishers  are 
planning  ahead  for  a  shape-shifting  war 
that  may  last  years? 

“We’ve  had  to  watch  costs  and  reduce 
[staff]  when  we  can,”  says  Boisfeuillet  “Bo” 
Jones  Jr.,  CEO  and  publisher  of  The 


Two  photographers,  Vincent  Laforet  of  The  New  York  Times  and  Gamma's  Patrick  Aventurier,  get  roughed  up  by  cops  in 
Pakistan  while  covering  the  killing  of  three  civilians  in  the  town  of  Kouchlak.  Laforet,  at  right,  models  new  “battle  gear.” 


Washington  Post,  which  lost  nearly  200 
employees  through  buyouts  and  attrition 
last  year.  “If  revenues  drop  by  a  sharp 
amount,  resources  will  not  be  available.” 

Fwfti  K  Street  to  Kabul 

Readers  of  The  Washington  Post  often 
see  Teresa  Wiltz’s  name  attached  to  stories 
about  Michael  Jackson,  Sade,  or  a  women’s 
music  festival.  But  when  the  Feb.  7  issue  of 
the  paper  hit  newsstands,  Wiltz’s  byline  was 
atop  an  Afghanistan  dateline  and  her  story 
focused  on  the  latest  doings  not  at  the 
Kennedy  Center  or  a  local  music  club  but 
inside  Kabul’s  International  Hotel. 

There  the  40-year-old  “Style”  reporter, 
who  also  spent  time  in  Pakistan  in  recent 
weeks,  chronicled  daily  life  for  the  dozens  of 
journalists  whose  regimen  involves  catching 
electrical  power  when  available,  finding 
cheap  translators,  and  living  side-by-side 
with  rifle-toting  guards.  Her  only  previous 
international  experience  was  in  the  realm  of 
fashion.  ‘There  are  a  lot  of  stories  here  on 
just  the  resiliency  of  people,”  says  Wiltz, 
calling  from  Kabul.  “Today  I  did  a  stoiy-  on 
an  Afghan  obstetrician.  J  saw  seven  babies 
born  —  one  was  dead.” 

The  Post  is  one  of  many  papers  that  have 
sent  reporters  with  little  or  no  overseas 
experience  to  cover  the  war  on  terrorism. 
Wiltz  says  she  received  no  special  safety 
training  before  ending  up  in  Islamabad.  In 


some  cases,  reporters  are  reassigned  abroad 
simply  to  handle  the  growing  load  of  news. 
For  others,  how-ever,  the  aim  is  to  give  a 
fresh  view  after  months  of  endless  militarv’ 
and  political-based  reporting. 

“She  sees  things  differently,”  Washing¬ 
ton  Post  Executive  Editor  Leonard  Downie 
Jr.  says  of  Wiltz.  “She  is  able  to  give  the 
feeling  for  what  conditions  are  like.” 

Glenn  Guzzo,  editor  of  The  Denver  Post, 
took  a  similar  approach  when  he  sent 
regional  columnist  Ron  Franscell,  known 
locally  as  the  “Rocky  Mountain  Ranger,”  to 
follow  troops  overseas  last  fall.  “He  is  a 
good  stoiyieller,”  Guzzo  adds.  The  editor 
also  says  the  paper  has  taken  a  decidedly 
different  view  of  the  war,  focusing  on  how  it 
affects  local  readers.  The  Post  provided 
some  of  that  information  in  an  impressive 
20-page  special  section  that  ran  Sunday 
without  ads. 

Some  editors  say  the  need  for  metro  and 
national  reporters  to  fill  in  on  the  foreign 
beat  is  simply  a  case  of  supply  and  demand. 
“It’s  such  a  big  stoty'  that  we  can’t  cover  it 
all  without  help,”  says  the  Tribune’s  Mc¬ 
Mahon.  “It’s  a  great  opportunity  to  expose 
these  reporters  to  international  coverage.” 

Still,  placing  inexperienced  reporters  in 
the  middle  of  the  terror  zone  is  not  for 
everyone.  Christian  Science  Monitor 
International  Editor  David  Scott  says  such 
a  move  can  put  people  in  harm’s  way  who 
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Chicago  Tribune  correspondent  Noreen  Ahmed-Ullah  in  Pakistan 


are  just  not  ready.  “I  wouldn’t  do  it,”  Scott 
declares  flatly. 

Back  to  the  buddy  system 

Still  weighing  heavy  on  everyone’s  mind, 
meanwhile,  is  the  Daniel  Pearl  kidnapping. 
Foreign  correspondents  have  always  re¬ 
mained  on  alert  for  trouble.  But  since  Pearl’s 
abduction,  reporters  and  photographers  are 
sticking  together  more,  and  avoiding  people 
and  situations  that  appear  dangerous. 

‘There  is  a  heightened  sense  of  being  aware 
of  your  surroundings,”  says  John  Donnelly,  a 
correspondent  for  The  Boston  Globe  who 
spoke  recently  to  E^P  from  Pakistan.  “I’m 
not  going  anywhere  by  myself.” 

Donnelly,  a 
former  reporter  for 
The  Miami  Herald 
and  The  Associated 
Press  who  has 
worked  in  Angola, 
Colombia,  Haiti, 
and  Israel,  men¬ 
tioned  two  recent 
incidents  in  which 
he  took  extra  pre¬ 
cautions  due  to  the 
Pearl  kidnapping. 
First,  he  avoided  a 
cab  that  already 
had  two  other 
passengers  he 
didn’t  know  inside. 
Then,  later  the 
same  day,  he  stayed 
outside  a  restaurant 
he  was  visiting  for 
a  story  while 
photographer  Dominic  Chavez  took 
pictures,  not  wanting  to  leave  Chavez  alone. 

“I  want  to  know  exactly  what  everyone  is 
doing  at  all  times,”  says  McMahon  of  the 
Tribune,  citing  a  case  in  which  a  Pakistan- 
based  correspondent  was  planning  to  visit  a 
religious  school  outside  Islamabad.  “I  made 
her  give  me  the  names  and  phone  numbers 
of  people  she  was  going  with,  where  she  was 
going,  when  she  would  be  back  —  and  asked 
if  she  could  finish  it  in  one  day.” 

The  Tribune  is  one  of  a  handful  of  news 
organizations  that  have  put  some  correspon¬ 
dents  through  special  training  programs  to 
keep  them  more  alert  and  ready  to  react. 
Others  have  hired  security  firms  to  consult 
I  with  them  on  improved  protection,  although 
£  they  are  extremely  reluctant  to  offer 
S  specifics.  “The  less  said,  the  better,”  USA 

1  Today  Editor  Karen  Jurgensen  told  E^P 

«  when  pressed  about  the  newspaper’s  safety 
z  planning.  “Their  security  is  our  prime 

2  concern  —  let’s  just  say  that.”  But  it’s  clear 


that  only  a  small 
number  of  reporters 
now  sent  abroad 
receive  this  training. 

Budget  warriors 

Along  with  safety 
concerns,  cost 
increases  caused  by 
j  coverage  of  the  war 
I  —  coming  even  as 
papers  are  still  being 
hammered  by  lost  ad 
revenue  —  have 
j  forced  some  editors 
and  publishers  to 
I  restrict  spending  on 
I  other  coverage  or  in 
'  other  areas.  Although 
i  most  decline  to  pro¬ 
vide  specifics  on  what 
they  are  spending  to 
I  cover  the  war,  many  say  the  costs  are  forc- 
I  ing  them  to  budget  much  more  carefully. 

“We  have  been  slow  to  fill  some  positions 
1  and  have  not  made  some  technical 
1  improvements  to  our  Web  site  that  were 
j  planned,”  admits  The  Denver  Post’s  Guzzo, 
who  also  brought  several  reporters  home 
from  the  war  region  last  month.  “We  don’t 
need  half  a  dozen  people  overseas  right  now 
I  —  it  isn’t  warranted.” 

When  the  U.S.  bombings  of  Afghanistan 
began  in  October,  Christine  Chinlund, 
foreign  editor  of  The  Boston  Globe,  didn’t 
I  hesitate  to  push  for  complete  coverage, 
keeping  at  least  six  journalists  in  the  war 
region  during  the  first  seven  or  eight  weeks. 
Today,  only  three  Globe  staffers  remain  in 
the  area,  and  that  may  drop  to  two  by  next 
month.  There  isn’t  enough  news  there  to 
support  more,”  Chinlund  tells  E^P.  “I  don’t 
i  want  to  waste  money.” 

The  Globe’s  approach  is  similar  to  that 
!  of  most  major  papers  who  are  trying  to 
rotate  assignments  and  keep  people  in 
the  places  where  news  is  most  likely  to 
happen.  “We  might  be  down  five  people 
i  or  so  from  where  we  were  [in  Afghanistan 
;  and  Pakistan],”  says  Tom  Kent,  deputy 
i  managing  editor  for  AP,  which  has  about 
j  50  print  and  broadcast  staffers  in  the 
area.  The  spot  news  is  calmer,  but  we  are 
also  writing  about  different  things,  like 
I  lifestyle  changes.” 

Newspapers  that  have  cut  staff  in  the 
1  region  include  the  Chicago  Tribune,  The 
:  Denver  Post,  the  Los  Angeles  Times,  and  The 
Washington  Post.  The  Christian  Science 
Monitor  maintains  the  same  three-member 
staff  in  the  area  that  it  had  immediately 
i  after  the  U.S.  military  action  began. 


Some  papers  are  trying  to  continue 
coverage  at  current  levels,  but  are 
tightening  the  belt  on  expenses.  “Our 
correspondents  are  not  staying  at  places  that 
are  $200  a  night,”  says  the  Monitor’s  Scott. 

For  the  Monitor,  which  covers  national 
and  international  news  for  a  relatively  small 
audience  and  circulates  primarily  via  the 
U.S.  Postal  Service,  the  war  has  been  a 
circulation  boon.  The  Boston-based  paper 
has  used  its  war  coverage  in  a  new  promo¬ 
tional  campaign  that  touts  it  as  the  best 
source  for  news  of  the  war  on  terrorism. 

“This  is  our  kind  of  story,”  says  Monitor 
Managing  Publisher  Stephen  Gray,  who 
notes  circulation  has  jumped  19%,  to  about 
81,000  on  Feb.  11  from  about  68,000  on 
Sept.  11.  “It’s  the  kind  of  story  the  Monitor 
exists  for.” 

With  expanded  military  efforts  in  the 
Middle  East  and  possibly  elsewhere 
expected  in  the  coming  weeks,  papers  need 
to  plan  ahead  for  the  long  haul,  but  few 
CEOs,  publishers,  and  editors  interviewed 
by  E^P  say  they  have  done  so  to  date. 

For  now,  despite  the  costs  —  and  the 
human  risks  —  most  business-side  execu¬ 
tives  say  the  war  remains  their  priority  as 
this  year  unfolds  and  that  any  cost-cutting 
will  not  affect  coverage.  “We  didn’t  inhibit 
our  coverage  in  any  way  because  of  the 
economy,”  says  John  Puemer,  president 
and  publisher  of  the  Los  Angeles  Times. 

“You  do  what  you  need  to  do  journalistically 
and  figure  out  the  budget  later.” 

USA  Today  President  and  Publisher  Tom 
Curley  takes  a  similar  approach.  “It  sorts 
itself  out,”  he  says  of  the  budget  constraints. 
“It’s  a  tough  time,  but  you’ve  got  to  cover 
the  world.”  lH 
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Since  one  of  their  colleagues  was  killed  in 
November  in  Afghanistan,  no  Swedish  TV 
journalist  gets  an  assignment  today  in  a 
hostile  country  without  getting  hostile- 
environment  training.  A  similar  standard 
applies  to  the  British  Broadcasting  Corp. 

In  fact,  throughout  the  five-day  training, 
it’s  clear  the  Europeans  generally  have  a 
deeper  commitment  to  this  training  than 
American  newspaper  publishers.  U.S. 
papers  are  sending  reporters  abroad  with  a 
noted  lack  of  mentoring  and  increased 
dangers  of  kidnapping  and  other  threats. 
No  wonder  AKE  is  in  the  process  of 
opening  an  office  in  Washington. 

But  I  am  not  here  to  ponder  the  state  of 
the  industry.  I  am  amdous  to  learn.  Within 
hours,  I  discover  that  a  cinder-block  wall 
may  protect  me  from  a  single  gunshot, 
but  will  disintegrate  in  seconds  before 
machine-gun  fire.  I  learn  if  your  car  runs 
over  a  land  mine,  and  you’re  alive,  don't  get 
out.  (Ltind  mines  t>pically  are  ringed  by 
anti-personnel  mines.)  Instead,  climb  over 
the  car  and  retrace  your  steps  in  the  tire 
tracks.  Then  there’s  my  flak-jacket 
awakening:  Most  bought  for  reporters  are 
nearly  useless  since  they  won’t  stop  the 
7.62  mm  bullets  fired  by  an  AK-47,  the 
most  popular  assault  rifle  in  the  world. 

One  more  subtle  tip.  “Always  carry  fags,” 
Smith  tells  us,  using  the  English  slang  for 
cigarettes.  “Let’s  face  it.  the  whole  world 
smokes.”  What  better  way  to  defose  a  tense 
situation  at,  say,  a  rebel  checkpoint  than 
oftering  a  smoke?  I  won’t  leave  home 
without  my  Marlboros  Ifom  now  on. 

But  it’s  the  combat  aid  that  is  the  gem 
of  the  training.  “First  aid  is  the  assumption 
that  there’s  a  second  aid  soon  to  come,” 
says  Paul  Brown,  an  SAS  vet  who  was 
once  a  head  medic  for  his  unit.  “Instead, 


BY  JIM  MOSCOU 

W'ALTERSTONE.  WALES 

m  HIS  COURSE  won’t  SAVE  YOUR 
I  life,”  says  Dave  Smith  flatly,  with 
a  deadpan  coolness.  Smith  is 
brandishing  an  AK-47  assault  rifle,  and 
behind  him  rests  a  5.56  mm  light  machine 
gun  and  a  mass  of  land  and  anti-personnel 
mines.  He  gestures  with  his  rifle  to  the 
small  arsenal  on  the  wood-paneled  floor, 
sa\ing,  "You’re  never  going  to  take  aw'ay  all 
the  risk.  Our  aim  here  is  to  even  the  odds.” 

It’s  9:00  a.m.  Monday,  Feb.  11,  and  I’m 
sitting  in  a  small  conference  room  in  a 
tranquil  niral  inn  in  the  Welsh  countryside, 
three  hours  outside  London.  Smith’s 
comment  opens  a  five-day  media  training 
course  like  few'  in  the  world:  It’s  designed 
to  help  reporters  survive  assignments  in 
hostile  environments. 

For  the  past  decade,  European  news 
agencies,  unlike  their  American  counter¬ 
parts,  have  been  sending  their  foreign  cor¬ 
respondents  to  courses  located  in  the 
United  Kingdom,  the  vast  majority  run  by 
either  AKE  Ltd.  or  Centurion  Risk  Assess¬ 
ment  Services  Ltd.,  which  both  are  stafl’ed 
by  combat  veterans.  Smith,  42,  who  brings 
to  mind  Russell  Crowe’s  character  in  Proof 
of  Life,  spent  22  years  with  the  Special  Air 
Service  (SAS),  an  equivalent  to  the  U.S. 
Delta  Force.  The  companies  have  trained 
an  estimated  2,000  journalists  worldwide 
—  but  few  from  American  newspapers. 

In  this  Welsh  v  illage,  I  am  joined  by  a 
dozen  other  journalists  from  Canadian 
and  Norwegian  new's  agencies  and  a 
leading  U.S.  cable  new's  network,  plus  an 
American-bom  reporter  for  the  Financial 
Times.  A  third  of  them  are  w  omen.  Nearly 
all  have  experience  in  dangerous  regions. 
The  Swedes  have  two  TV  cameramen  here. 


Russell  Crowe-like  instructor  Dave  Smith  holds 
a  U.S.-made  66  mm  antitank  grenade  launcher. 

we’re  going  to  teach  you  as  if  nobody  is 
going  to  come.” 

By  Wednesday  evening,  everyone’s 
learning  curv’e  has  gone  vertical.  Still,  I  find 
Charles  Clover,  33,  the  Financial  Times 
guy,  practicing  his  Pashtun  vocabulary  with 
homemade  flashcards.  Clover  is  leaving  in 
seven  days  for  a  six-month  assignment  in 
Kabul,  Afghanistan.  A  veteran  reporter,  he 
went  to  Afghanistan  several  times  before 
Sept.  11.  “I’ve  been  in  situations  before  that, 
w'hen  I  think  about  them  now,  I  wonder 
what  could  have  happened,”  he  says.  He 
hadn’t  planned  to  take  a  flak  jacket  this 
time.  Now  he  will  —  and  it  wall  be  one  that 
can  stop  a  7-62  mm  bullet. 

AKE  doesn’t  cut  the  students  loose  after 
training.  Both  Smith  and  Brow'n  oft’er  their 
cell-phone  numbers  and  make  it  clear  they 
should  be  called  if  we  ran  into  trouble,  need 
medical  advice,  or  want  to  gather  intelli¬ 
gence  in  a  region  we  know'  little  about. 

On  Friday,  w  e  awaken  to  one  more 
lecture  from  Smith:  kidnapping.  The 
abduction  of  The  Wall  Street  Joumars 
Daniel  Pearl  was  on  every  one’s  mind.  As 
Smith  wraps  up,  we  hear  an  ex'plosion  just 
outside  the  conference  room.  We  are  told 
our  “colleagues”  (AKE-hired  actors)  have 
not  returned  from  an  assignment,  and 
we’re  ordered  to  walk  down  a  muddy,  bar¬ 
ren  road,  only  to  find  dazed,  bloodied  re¬ 
porters.  It  appears  their  overturned  car  has 
“detonated”  a  land  mine.  Another  explosion 
goes  off  nearby.  Splints  are  awkwardly 
afllxed;  an  agitated  rifle-toting  “guerrilla” 
soothed.  Evacuation  —  all  in  30  minutes.  It 
should  have  taken  us  five,  they  say. 

Last  night,  I  wondered:  “If  I  had  to,  could 
I  respond  at  all?”  Today,  I’m  thinking: 

“How  do  I  cut  my  response  time?”  [E 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


ore  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 


Contact  info for  AKE  can  be  found  at 
http://www.ake.co.uk.  Centurion’s  site  is  at 
http://wxm0.centurion-riskserviees.co.uk. 
The  Rory  Peck  Tru.st  provides  funding  for 
free-lancers for  these  courses:  Its  site  is  at 
http://rorypeektrust.org. 


KiO.S  Colonial  Parkway.  Suite  200 
847.991.6900  •  Fax  847.9.t4.6607 


Inveriics.s.  Illinois  60067-47.42 
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As  one  project  ends,  two  more  will  put  new  presses  in  new  places 

BY  JIM  ROSENBERG 

SOME  ARE  BETTER  PREPARED  TO  WEATHER  A  DOWTSH’URN 

than  others.  With  growing  circulation,  more  commer¬ 
cial  work  than  it’s  been  able  to  handle,  and  a  contract 
to  print  The  New  York  Times,  the  100-year-old 
Columbia  (Mo.)  Daily  Tribune  is  putting  the  final 
touches  on  a  building  addition  that  will  house  its  fourth  offset 
press  in  its  third  pressroom  expansion  in  the  last  30  years. 

Sending  employees’  cars  to  other  lots  it  owns,  the  Tribune  used  a 
parking  lot  on  the  city  block  it  occupies  to  put  up  a  184-foot-long 


addition  to  its  building,  creating  19,600 
square  feet  of  space  for  a  48-unit,  two¬ 
folder  Goss  Universal  45  single-wide, 
one-around  press  and  almost  as  much 
space  below  ground  for  20  reelstands  and 
paper  storage.  Linked  by  fiber-optic  cable, 
the  50,000-square-foot  production  plant, 
built  in  1986,  and  the  original  three-stoiy 
downtown  headquar¬ 
ters,  built  in  1972, 
were  designed  by 
Bemheim  &  Kahn 
Architects.  Family- 
owned  Tribune  Pub¬ 
lishing  Co.  retained 
the  same  firm  —  now 
an  affiliate  of  SAS 
Architects  &  Plan¬ 
ners,  Northbrook,  Ill. 

—  two  years  ago  for 
the  plant  extension 
when  Publisher  Henry  J.  Waters  III  was 
about  to  sign  a  contract  to  print  the  Times. 
The  project’s  general  contractor.  Profes¬ 
sional  Contractors  &  Engineers  Inc.,  is  the 
successor  company  to  the  builder  of  the 
production  plant  and  the  older  headquar¬ 
ters,  which  still  houses  business  offices,  the 
newsroom,  and  electronic  prepress. 

The  eight-unit  Harris  845  press  that 
moved  across  the  street  to  the  production 


plant  and  commercial-printing  operation 
grew  to  18  units  and  was  joined  by  an 
eight-unit  Goss  Community.  But  even  after 
the  latter  was  replaced  by  a  12-unit,  two¬ 
folder  Dauphin  Graphic  Machines  model, 
production  had  become  a  round-the-clock, 
six-day  operation,  according  to  the 
architects  and  newspaper  management. 

Still,  without  the 
Times  contract, 
expansion  would 
“certainly  not  [be]  on 
this  scale,”  said 
Associate  Publisher 
and  Treasurer  Vicki  S. 
Russell,  who  vtdued 
the  investment  in 
plant  and  equipment 
at  $16  million.  With 
“hundreds  of 
customers,”  the 
commercial-printing  business  pulls  in  $7.5 
million  a  year,  excluding  the  Times  con¬ 
tract.  Russell  would  not  disclose  the  num¬ 
ber  of  Times  copies  likely  to  be  printed  in 
Columbia,  but  said  they  would  reach  read¬ 
ers  in  the  St.  Louis  and  Kansas  City  areas, 
as  well  as  cities  in  Kansas  and  Nebraska. 

Besides  having  to  relocate  water  mains 
and  sewers,  challenges  that  delayed  the 
project,  ciccording  to  SAS  Senior  Associate 


Larry  Kahn,  included  setting  a  load-bearing 
foundation  on  limestone  12  feet  below  the 
existing  plant’s  footings  —  time-consuming 
work  performed  last  winter  that  required 
the  existing  foundation  to  be  stabilized 
during  excavation.  A  two-foot-thick 
concrete  slab  went  in  last  summer  and 
supports  the  429-ton  press.  SAS  and 
Tribune  Publishing  expect  to  see  electrical, 
ink,  water,  and  air  lines  completed  next 
month  for  an  on-schedule  April  start-up. 

The  19,154-circulation  Tribune,  not  the 
Times,  will  be  the  first  job  run  on  the  new 
press  —  configured  as  12  full-color  towers 
and  suited  to  other  commercial  work. 
Resulting  open  time  on  the  Harris  press 
will  “enable  us  to  be  more  competitive  on 
million-plus  runs,”  said  Russell. 

Recently  announced  plans  for  a  pair  of 
Pennsylvania  projects  —  one  in  North¬ 
ampton  County,  the  other  in  Northampton 
Township  —  also  cope  with  capacity  issues. 
For  the  first,  Martin  K.  Till,  president  and 
publisher  of  The  Express-Times,  Easton, 
said  his  48,223-circulation  Advance  Publi¬ 
cations  daily  wants  to  erect  a  plant  for  a 
new,  $3  million  to  $10  million  press  and  an 
extension  of  the  paper’s  current  Urbanite  — 
which  now  prints  the  daily,  28  weeklies,  a 
TV  program  booklet,  and  Sunday  comics. 

Till  noted  that  the  state  offers  tax  breaks 
in  several  area  development  zones,  accord¬ 
ing  to  the  paper,  which  reported  its  pub¬ 
lisher  washed  to  stay  within  five  miles  if  no 
downtown  building  is  big  enough  for  the 
presses.  Depending  on  the  press  purchase, 
the  project  may  take  three  years.  Up  to  100 
staffers  will  move  to  the  new  plant.  The  old 
pressroom  will  tn;  converted  to  offices. 

About  60  miles  down  the  Delaware 
River,  in  Tullytown,  Calkins  Media’s 
66,489-circulation  Bucks  County  Courier 
Times  is  looking  west  at  19  acres  in  Ivyland, 
where  it  hopes  to  break  ground  in  October 
and  begin  printing  two  years  later.  Existing 
offices  and  the  new  plant  will  have  a  high- 
capacity  landline  connection.  General  Man¬ 
ager  Thomas  Spurgeon  said  the  midcounty 
site  has  room  for  expansion  and  a  nearby 
rail  line.  The  paper  is  looking  at  double¬ 
wide  offset  to  replace  40-year-old  Goss  let¬ 
terpress,  and  output,  Spui^eon  told  E^P, 
“will  be  computer  to  plate.”  McClier/design- 
Alliance,  Boulder,  Colo.,  is  the  architect. 

The  Courier  Times  quoted  its  publisher, 
Arthur  E.  Mayhew,  as  saying  the  design  — 
with  up  to  80,000  square  feet  and  a  press 
hall  high  enough  for  the  tallest  towers  — 
will  allow  production  of  a  second  news¬ 
paper  “maybe  15  years  down  the  road.”  11 


Columbia  Daily  Tribune’s  new  production  wing 
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Heloise,  like 
many  other 
columnists, 


decades  ago  to  650-700  words  today. 

WPWG  Sales  Manager/North  America 
Karisue  Wyson  said  papers  used  to  buy 
more  columns  that  ran  occasionally,  but 
now  tend  to  buy  only  ones  they  use  often. 

Shearer  said  syndicated  columnists 
have  an  edge  over  news-service  scribes 
because  they’re  better  known.  But  news¬ 
service  writers  can  also  be  very-  good,  and, 
as  part  of  a  package,  they’re  cheaper.  He 
added  that  sjmdicated  columnists  can  be 
better  than  local  ones  because  they  often 
have  more  expertise  and  resources.  For 
instance,  WPWG  foreign-affairs  writer 
Jim  Hoagland’s  client  list  has  risen  to  55 
from  42  since  Sept.  11  (though  many 
other  columns  suffered  as  syndicates 
temporarily  eased  sales  efforts  and  papers 
focused  on  news  coverage.)  And  syndi¬ 
cated  columns  are  cheaper  than  a  local 
columnist’s  salary.  “For  what  you  pay, 
they’re  veiy  cost-elfective,”  said  Heloise. 

But  National  Society  of  Newspapers 
Columnists  President  Pete  Rowe  said 
local  columns  have  benefits,  too.  “If  our 
readers  want  to  read  a  column  on  an 
event  in  San  Diego  County,”  said  The  San 
Diego  Union-Tribune  'wr'xiev,  “then  local 
columnists  would  have  better  resources 
and  a  better  take  on  that.  They  put  local 
and  regional  news  in  a  context  that  makes 
sense  to  the  local  reader.” 

And  there  are  successful  preformatted 
features,  such  as  Universal’s  business- 
oriented  “Motley  Fool”  half  page,  that 
offer  ad  possibilities  and  save  papers  layout 
work.  “If  s>Tidicates  continue  to  be  creative, 
there’s  room  for  text,”  said  Salem. 

Even  writers  who  manage  to  get 
syndicated  these  days  rarely  make  a  living 
exclusively  from  their  columns  unless 
they’re  newspaper  staffers.  This  means 
that  part  of  their  energy  is  diverted  to 
earning  money  elsewhere.  Some  writers, 
seeing  the  small  earning  opportunities, 
don’t  even  try  to  become  columnists. 

But  “there’s  still  a  market”  for  syndicat¬ 
ed  columns,  said  Haeberlein.  “They  pro¬ 
vide  useful  information  that  a  newspaper 
can’t  always  provide  on  a  local  basis.”  11 


The  writing  may  not  be  on  the  wall,  but  some 
syndicates  are  having  a  tough  time  selling  columns 
these  days.  Reasons  include  fewer  newspapers,  fewer 
two-paper  markets,  smaller  news  holes,  the  narrower 
50-inch  web,  and  competition  for  space  from  local 
and  news-service  columns.  An  ad  rebound  will  increase  pages  when 
the  recession  ends,  but  other  factors  may  be  more  lasting. 

“If  someone  like  Erma  Bombeck  came  along  today,  she  wouldn’t 
make  it  into  as  many  newspapers,”  said  Washington  Post  Writers 

Group  (WPWG)  Editorial  Director  and  “Five  years  ago,  we  might  have  come  out 
General  Manager  Alan  Shearer,  whose  with  six  new  columns.  Now,  it’s  more  like 
roster  is  about  80%  columns.  three  a  year.”  But  he  said  Universal’s 

Even  Heloise’s  list  dipped  below  500  last  established  columnists  are  still  doing  well 
year.  “I  lost  more  papers  than  I  ever  have  because  of  their  “name  recognition.” 

in  a  year,  and  I’m  not  the  only  one,”  she  Creators  Syndicate  President  Rick 

said.  “Nine  times  out  of  10,  editors  say  it’s  Newcombe  said  sales  of  his  huge  60- 

economic,  not  the  column.”  King  Features  column  list  remain  “strong.”  He  said  one 
Svudicate  did  also  find  Heloise  a  number  reason  is  that  various  writers  (such  as  Bill 

of  new'  clients  in  2001  and  early  2002.  O’Reilly)  are  high-profile  authors  or  TV 

New'  wTiters  are  hurt,  too.  “Generally,  hosts,  so  newspapers  want  them,  too. 
w  hen  we  launch  a  column,  we  don’t  get  Shearer  said  WPWG’s  Op-Ed  column 

the  number  of  clients  we  used  to,”  said  clienteles  are  holding  up.  “A  few  are 

George  Haeberlein,  King  vice  president  growing,  and  a  few  are  being  nibbled,”  he 

said  —  and  a  desire  for  diversity  helps 
new  female  and  minority  Op-Ed  colum¬ 
nists.  But  some  syndicates  struggle  with 
Op-Ed  sales  as  they  compete  for  space 
with  local  and  news-service  columns.  And 
selling  other  features  isn’t  easy,  either. 

Shearer  said  business  sections  are  run¬ 
ning  fewer  syndicated  columns  because  of 
space  cutbacks  and  the  use  of  more  news¬ 
service  columns,  and  that  food  sections 
shrank  as  ads  migrated  to  preprints.  And 
Heloise  said  many  papers  reduced  adv'ice 
pages  to  one  from  two  in  recent  years. 

One  thing  helping  syndicate  sales  is 
shorter  columns.  Newcombe  said  the 
average  dipped  from  750-800  words  two 


et  cetera 


i  he  Boondocks”  comic  creator 

I  Aaron  McGruder  of  Universal 
I  Press  Syndicate  receives  the 
Chairman’s  Award  at  the  33rd  Annual 
NAACP  Image  Awards  airing  March  1 
on  Fox.  ...  After  more  than  200  readers 
protested  its  removal,  "Get  Fuzzy”  by 
Darby  Conley  of  United  Media  returned  to 
The  Star-Ledger,  Newark,  N.J. 
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-FEATURES  AVAILABLE- 


MOVIE  REVIEWS 

AHRACT  RESTAURANT  &  Theater 
Advertising  using  capsule  Movie  Reviews 
with  photos  &  graphic  ratings. 

Also;  Video  Guide,  Star  Interviews, 

Trivia  Quiz,  Book  &  Music  Reviews. 
Cineman  Syndicate,  (914)  967-5353 
cineman@frontiernet.net 

_ PUZZLES _ 

ABSOLUTELY  the  finest  in  crosswords 

PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


ANNOUNCEMENTS 

U.S.  ARMY  COMMUNICATIONS  Electron¬ 
ics  Command  (CECOM),  Ft.  Monmouth,  NJ, 
solicits  market  interest  in  printing  and  dis¬ 
tributing  approximately  14,000  copies  of  a 
weekly  commercial-enterprise  newspaper, 
‘The  Monmouth  Message”.  Contractor 
provides  personnel,  equipment,  labor, 
supplies,  tools,  materials,  supervision,  and 
all  other  items  necessary  to  layout,  print 
and  distribute  the  newspaper;  and 
maintains,  repairs  and  replaces  contrac¬ 
tor-furnished  items  damaged,  destroyed  or 
lost.  Government  personnel  write  and  edit 
editorial  content.  The  Government  does  not 
pay  the  contractor  under  this  contract  and 
isn’t  responsible  for  costs  or  debts  incurred 
in  layout,  printing,  distribution.  The  right  to 
sell  advertising  constitutes  contractual  con¬ 
sideration  to  pay  for  printing  and 
distribution  service.  All  advertising  must  be 
approved  by  CECOM.  The  publication  be¬ 
comes  property  of  CECOM  and  Fort  Mon¬ 
mouth  upon  delivery.  For  a  copy  of  the 
Statement  Of  Work  or  more  details  call 
CECOM/Fort  Monmouth  Public  Affairs  Office 
(732)  532-1258  or  the  Contracting  Officer 
Jim  Bannister  at  (732)  427-1340,  no 
later  than  March  1,  2002,  or  E-mail: 
AMSEL-IO@maill.monmouth.army.mil 
or  Contracting  Officer 
james.bannister@ 
maill.monmouth.army.mil 

CONTENT  FINDER 

CONTENT  FINDER  -  www.econtentfinder.com 
Identify  Suppliers  of  Syndicated  Content  Indexed 
by  Topic,  Target  Audience,  Type  or  Language. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 

www.editorandpublisher.com 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 

(516)  379-2797 
(727)  786-5930 

kamenandco@aol.com 

NEWSPAPER  BROKERS 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 

(517)  369-3066 

Ron  Mix,  West  (209)  634-7202 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


NEWSPAPER  BROKERS 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 

_ MAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Flarris/Heidelber^all 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers* 

Check  fiur  references 
(214)  265-93(M) 

Kickcnbacher  \lcdia 

673  1  Desco  Dr..  Dalla 
673  1  Desco  Dr..  Dallas.  TX  75225 
\\  ww.rickenbacherniedia.com 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

IVEWSPAPERS  FOR  SALE 

AVOID  DOWN  SIZING  own  your  newspaper 
Also  county  seat  weeklies,  others.  Free 
list.  Bill  Berger,  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 

AWARD-WINNING  PROFITABLE  monthly 
fast  growth  resort  area.  South  Carolina 
Email:  kurowski@hargray.com 

For  a  list  of  Properties  for  Sale: 

www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 


NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

'  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall...We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


NEWSPAPER  APPRAISERS 


MONTHLY  S.  FLORIDA  senior  paper  es¬ 
tablished  14  years.  Great  for  semi-retired 
Mom  &  Pop  wanting  to  make  $50-60M  a 
year  $175,000  (561)465-1865 

NEWSPAPER  APPRAISERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  produced  top  values  for  publishing  companies,  in 
thousands  of  transactions  throughout  the  country.  We  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 


John  Cribb  •  Jim  Hicks 
Tom  Karavakis  •  Gary  Greene 
Kerry  Murdock 


DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED;  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 

PRESSES 

■  Goss  3:2  Folders  23  9/10”,  22  3/4”, 
22”,  21  1/2”,  21” 

New  or  Rebuild  Goss  R.T.P.  42’  -i-  45” 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Goss  Metro  Half  desks 

Goss  Cosmo  Units 

Metro  13  sized  colored  deck 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


STORE  FRONT  SALES 

Professional,  Customized  store  front 
programs.  Elaine  Rockhill  (480)  326-6322 
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-INDUSTRY  SERVICES-  ■  -HELP  WANTED- 


CIRCUIATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 
•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising, 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
www.publishing.abelson.com 

or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


DYNAMIC  ACHIEVERS,  SPECIALIZING  in 

the  diverse  needs  of  the  Newspaper 
Industry: 

•  Training 

•  Individual  Coaching 

•  Workshops 

•  Projects 

Customized  to  meet  your  needs  and 
budget.  Call  Today  for  a  Free  consulta¬ 
tion.  Carol  Alka  404-261-9968  or  check  us 
out  at:  www.dynamicachievers.com 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  Its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)657-2110 


TRAINING 


HISTORICALLY  BUSINESSES  MAINTAINING  or 

increasing  their  advertising  in  a  weakened 
economy  actually  enjoy  greater  short  and 
long  term  prosperity.  The  same  is  true  in 
sales  training.  Allow  ProMax  Training  &  Con¬ 
sulting,  the  newspaper  specialists,  to  dem¬ 
onstrate  how  effective  results  oriented 
training  can  be  implemented  immediately  to 
maximize  your  newspapers  productivity, 
profits  and  people.  Call  Mary  Ann  at  (913) 
341-2242  or  visit  us  at  our  website: 
www.promaxtraining.com. 


-HELP  WANTED- 


ACADEMIC 


COMMUNICATION  TECHNOLOGIES 
Applications  are  invited  for  a  TENURE 
TRACK  position  in  communication  technolo¬ 
gies  commencing  August  2002.  Salary 
commensurate  with  professional  experience 
and  qualifications.  Master’s  degree  in  com¬ 
munication,  computer  graphics,  or  related 
area  required;  MFA  or  doctorate  preferred. 
Ability  to  teach  computer  graphics  required. 
Preference  will  be  given  to  candidates  also 
able  to  teach  one  or  more  of  the  following: 
photography,  electronic  publishing,  printing 
technologies,  digital  media,  and  website  de¬ 
velopment.  One  year  teaching  or  three 
years  industry  experience  required;  both 
preferred..  Effective  teaching,  oral  and  writ¬ 
ten  communication,  and  computer  skills  (PC 
and  Mac)  required.  Demonstrable  commit¬ 
ment  to  a  culturally  diverse  learning  environ¬ 
ment  required. 

Send  letter  of  application,  c.v,  or  resume, 
including  references  and  transcripts,  to  Dr. 
B.  J.  Reed,  Department  of  Computer  Science 
and  Communication  Technologies,  University 
of  Wisconsin  -  Platteville,  1  University  Plaza, 
Platteville,  Wl  53818-3099.  For 
more  information  visit  our  Website  at 
http://www.uwplatt.edu/~pers  or  call  (608) 
342-1627. 

Review  of  applications  will  begin  immediately 
and  will  continue  until  a  suitable  candidate 
IS  found.  The  University  of  Wisconsin  -  Plat¬ 
teville,  an  equal-opportunity  and  affirma¬ 
tive-action  employer,  seeks  to  build  a  diverse 
faculty  and  staff;  applications  from 
women  and  persons  of  color  are  encouraged. 
The  names  of  nominees  and  applicants  who 
have  not  requested  in  writing 
that  their  identities  be  kept  confidential,  and 
of  all  finalists,  will  be  released  upon 
request. 


ADMINISTRATIVE 


GENERAL  MANAGER 

Seeking  dynamic,  hands-on  leader  as  general 
manager.  Strong  print  sales  and  marketing 
knowhow  essential.  Paid  newspapers- 
shoppers  in  Southwest  Michigan  need  ener¬ 
gized,  creative  leadership.  Ideal  person 
might  step  up  from  ad  director’s  job,  shopper 
manager  or  weekly  publisher.  You  can 
learn  and  grow,  earn  top  pay  for  good  per¬ 
formance.  Direct  route  to  publisher,  other 
opportunities.  Respond  to: 

doug.phares@leaderpub.com 

www.leaderpub.com 

GENEM  MANAGER 

The  Day  of  New  London,  CT,  a  43,000- 
circulation  daily  with  a  cherished  tradition  of 
quality  journalism,  seeks  a  progressive  ad¬ 
ministrator  with  an  accomplished  track  rec¬ 
ord  of  business  results  as  its  next  General 
Manager.  The  Day  is  the  preeminent  news¬ 
paper  of  Southeastern  Connecticut,  which 
IS  entering  a  period  of  significant  growth. 

We  are  seeking  a  growth-oriented  strategic 
thinker  with  experience  managing  the  day- 
to-day  operations  of  Circulation,  Marketing, 
Finance,  Systems,  Production  and  Building 
Services.  This  position  also  is  responsible 
for  overall  financial  planning  for  the 
company. 

The  Day  is  an  independent  newspaper  con¬ 
nected  to  a  trust  fund  that  returns  company 
profits  to  the  communities  it  serves.  This  is 
an  excellent  opportunity  for  a  creative,  sea¬ 
soned  manager  looking  to  escape  the  strat¬ 
egy-by-numbers  mentality  of  corporate  own¬ 
ership.  The  general  manager  reports  to  the 
publisher,  and  is  a  corporate  officer  of  the 
company. 

The  successful  candidate  should  have  10 
years  of  solid  executive  publishing  experi¬ 
ence.  Easy  command  of  finance  is 
essential;  including  planning,  budgeting, 
forecasting  and  reporting.  An  MBA  is  pre¬ 
ferred.  Strong  interpersonal  skills  and  a  rec¬ 
ord  of  community  involvement  are  a  must. 
For  immediate  consideration,  please 
forward,  fax  or  E-mail  your  resume  to: 

The  Day  Publishing  Company 
Human  Resources  Department 
47  Eugene  O'Neill  Drive,  P.O.  Box  1231 
New  London,  CT  06320 
FAX:  (860)443-6322 
Humanresources@theday.com 
We  are  an  Equal  Opportunity  Employer 
committed  to  diversity  in  the  work  place 

GEI^ERAL  MANAGER 

Have  you  spent  years  in  a  newspaper  sales 
and  marketing  environment,  but  always 
wanted  to  run  your  own  paper?  Do  you 
want  to  live  in  Tahoe  more  than  anyplace 
else  on  earth?  The  Tahoe  World,  a  small 
weekly  in  Tahoe  City,  CA,  needs  a  general 
manager.  You'll  be  the  top  person  at  this 
little  paper,  capable  of  leading  local  sales 
and  a  solid  staff  of  journalists.  You’ll  be 
part  of  Tahoe  Carson  News  Media  with 
newspapers  all  around  the  lake.  Small 
weeklies  don't  pay  big  salaries  but  this  op¬ 
portunity  to  live  in  the  best  place  on  earth 
while  working  in  this  great  business  doesn’t 
come  along  often.  Contact  Mary  Jurkonis 
at:  mjurkonis@swiftnews.com. 


ADMINISTRATIVE 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  -i-  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


ADVERTISING 


ALASKA  BECKONS 

The  Anchorage  Daily  News,  a  McClatchy 
newspaper,  seeks  a  dynamic  leader  for  our 
weekly  Niche  publication.  The  ideal  candi¬ 
date  will  have  a  minimum  of  5  years  shopper 
experience.  We  want  an  individual  who 
has  the  vision  to  take  their  product  to  new 
heights,  consistent  sales  goal  attainment, 
staff  leadership  and  development,  budgetary 
and  financial  reporting,  and  overall  leadership 
of  a  staff  of  5. 

This  market  offers  challenges  and  real 
growth  opportunities.  Anchorage  is  a  vital 
community  and  a  great  place  to  live.  Our 
community  offers  great  cultural  opportuni¬ 
ties,  a  qualify  of  life  unparalleled  in  the  U.S., 
miles  and  miles  of  outdoor  trails,  and  the 
chance  to  live  close  to  wildlife. 

Please  forward  your  resume  and  a  cover 
letter  to: 

Anchorage  Daily  News 
Attn:  Nancy  Manes 
Director  of  Org.  Development 
P.  0.  Box  149001 
Anchorage,  AK  99514-9001 
E-mail  to:  jobs@adn.com  or 
FAX:  907-2574472 
The  Anchorage  Daily  News  is  an  Equal 
Opportunity  Employer  and  welcomes 
a  diversity  in  applicants. 


Boston’s  new  daily  BOSTON  METRO  launched 
in  May  2001  and  already  has  CAC 
audited  daily  circulation  of  170,070.  Our 
readers  are  primarily  20s/30s,  educated, 
and  employed  -  a  highly  responsive  reader- 
ship  providing  huge  incremental  sales  gains 
for  hundreds  of  advertisers,  including  many 
of  Boston’s  most  prestigious  retailers  and 
department  stores.  Now  we  are  ready  to 
expand  our  Telesales/Classifieds  programs 
in  directions  both  traditional  and  trailblazing 
and  we  want  a  dynamic,  proven,  fearless 
TELESALES  MANAGER  to  join  existing  man¬ 
agement  and  help  us  make  it  happen  fast. 
This  newspaper  is  exciting.  Boston  is  fan¬ 
tastic.  We  demand  a  lot  from  our  top  man¬ 
agers.  Check  us  out  online  at: 

www.metropoint.com 
Please  respond  to: 
rpergament@metro-boston.com 


LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  38  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


It  b  a  (;la>^lfl(.■^l  Secret  -  tie  II  never  reveal  the  iUcntltv  of  an  Kill’  box  linlcler.  If  wni  don  t  want  voiir  repK  to  jjo  to  certain  newxpajicrs  (or  companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P 
Classified  Advertising  Departinetit  with  an  attached  note  listing  the  newspapers  or  companies  yon  do  not  want  the  reply  to  reach.  If  the  Box  .Number  you're  answering  is  on  your  list,  we  ll  discard  your  reply. 
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-HELP  WANTED- 


ADVERTISING 


KEY  ACCOUNTS  MANAGER 
Florida  Newspaper  Advertising  Network  is  a 
sales  and  service,  not  for  profit,  company 
owned  and  operated  by  all  of  Florida’s  and 
South  Georgia’s  daily  newspapers.  Our  mis¬ 
sion  is  to  show  the  benefits  of  advertising 
in  our  member  newspapers  to  selected 
advertisers. 

We  are  looking  for  a  sales  professional  to 
develop  a  new  classification  of  clients  for 
our  47  daily  newspaper  members.  Strong 
sales  presentation  skills  and  ability  to  work 
with  research  to  propose  concepts  and  so¬ 
lutions  is  critical.  Must  be  able  to  travel  up 
to  two  weeks  a  month.  Must  have  experience 
selling  media  at  a  high  level  of  clients 
and  advertising  agencies.  We  offer  a  com¬ 
petitive  salary  and  bonus  with  benefits  in¬ 
cluding  health  insurance,  and  a  401(k)  plan. 
Please  send  cover  letter  and  resume  to: 

Florida  Newspaper  Advertising  Network 
Attn.  Bob  Berry 

633  North  Orange  Avenue  MP  104 
Orlando,  FL  32801 
Or  fax  to  (407)  420-6102 


NORTHEASTERN  North  Carolina  tri-weekly 
newspaper  is  seeking  a  motivated  advertising 
director  with  experience  in  marketing 
and  management.  The  ideal  candidate  has 
the  knowledge  and  skills  needed  to 
motivate  veteran  sales  staff,  generate  new 
revenue  ideas  and  produce  results. 
Resumes  may  be  sent  to  Jay  Jenkins,  Pub¬ 
lisher,  Roanoke-Chowan  News-Herald,  P.O. 
Box  1325,  Ahoskie,  NC  27910. 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  Goshen  News,  a  7-day  afternoon  daily 
located  in  north  central  Indiana  seeks  an  ex¬ 
perienced  circulation  manager.  Our  17,000 
circulation  is  90%  office  pay  with  a  complaint 
ratio  of  less  than  1  per  thousand.  The 
successful  candidate  will  be  hands  on  man¬ 
ager  with  a  proven  track  record  of  sales 
and  promotion  skills.  Please  send  resume 
and  salary  history/requirements  to: 

John  Reynolds,  publisher.  The  Goshen  News 
114  S.  Main  Street,  Goshen,  IN  46526 
Or  E-mail  to:  jreynolds@goshennews.com 

WANT  TO  LIVE  IN  PARADISE? 

The  Honolulu  Star  Bulletin  is  seeking  a  Di¬ 
rector  of  Circulation.  The  Star  Bulletin  is  an 
award  winning,  seven  day  a  week  newspaper 
with  a  circulation  of  over  60,000.  Applicants 
should  have  a  strong  knowledge  of  all 
aspects  of  newspaper  circulation,  with  a 
proven  track  record  of  subscription  sales, 
subscriber  retention  skills  and  strong  single 
copy  growth.  Strong  desire  to  succeed  in  a 
very  competitive  market  a  must.  Experience, 
energy  and  enthusiasm  are  attributes 
we  are  looking  for.  Competitive  salary  and 
benefits  package.  All  applications  will  be 
confidential.  Reply  to  HR  Director  at:  (808) 
5294845  or:  rstolar@starbulletin.com. 

The  Santa  Barbara  News-Press  is  seeking  a 
SINGLE  COPY  MANAGER.  Responsible  for 
directing  and  administering  single  copy  op¬ 
erations;  recruiting  and  contracting  of  carri¬ 
ers;  new  outlet  sales;  analyzing  and  main¬ 
taining  acceptable  returns,  and  sellout  per¬ 
centage.  Must  have  valid  drivers  license, 
access  to  a  reliable  vehicle,  and  insurance. 

FAX  resume  to:  (805)  564.5270 

www.editorandpublisher.com 


CIRCULA'nON 


CIRCULATION  ZONE  MANAGER 
The  St.  Petersburg  Times,  Florida’s  best 
newspaper,  has  exciting  opportunities  for 
experienced  managers  for  the  position  of 
Circulation  Zone  Manager. 

Our  Zone  Managers  direct,  coordinate  and 
manage  home  delivery  staff  to  achieve  ex¬ 
cellent  subscriber  service,  improve  customer 
retention,  and  continue  our  trend  of  cir¬ 
culation  growth. 

Responsibilities  include  hiring,  training  and 
developing  staff,  budget  development  and 
management.  This  position  works  closely 
with  Carrier  Records,  Customer  Care,  Mar¬ 
keting,  Human  Resources,  and  Transporta¬ 
tion. 

The  successful  candidate  will  possess  at 
least  five  years  of  progressive  management 
experience  and  have  a  sales  background. 
Solid  interpersonal  and  communication 
skills  are  essential;  excellent  PC  skills 
(Excel  and  Word);  creative  problem  solving 
and  sound  decision  making  skills  required. 
College  degree  preferred. 

Daily  early  morning  (6  -  7  a.m.)  delivery 
deadlines  require  Zone  Managers  to  work 
very  early  morning  until  early  afternoon 
hours.  Work  environment  is  both  office  and 
field. 

The  St.  Petersburg  Times  offers 
competitive  wages  and  exceptional 
benefits.  Please  send  your  resume  with 
qualifications  and  compensation  history  to 
The  St.  Petersburg  Times,  Job  ZM,  490  1st 
Avenue  South,  St.  Petersburg,  FL  33701. 

Fax  to:  (727)  893-8185 
E-mail  to:  resumes@sptimes.com 
(please  paste  resume  to  body  of  E-mail, 
specify  Zone  Manager  as  subject) 

EOE  MFHV 


SINGLE  COPY  CIRCULATION  MANAGER 
RICHMOND  TIMES-DISPATCH 
The  Richmond  Times-Dispatch  is  seeking  a 
results  oriented  professional  with  a  passion 
for  customer  service  and  circulation 
growth.  This  individual  will  have  a  teamwork 
philosophy  and  strong  planning,  organiza¬ 
tional,  communication  and  leadership  skills. 
This  position  reports  to  the  circulation  di¬ 
rector  and  is  responsible  for  single  copy 
marketing,  sales,  service  and  collections  in 
our  metro  circulation  area.  Responsibilities 
include  the  establishment  and  attainment  of 
sales,  revenue,  expense  and  operational 
goals  and  objectives.  A  college  degree  and 
a  minimum  of  five  years  of  circulation  single 
copy  management  or  comparable 
circulation  management  experience  are  pre¬ 
ferred.  The  ideal  candidate  will  possess 
marketing,  negotiating  and  distribution  skills 
coupled  with  the  ability  to  develop  and  exe¬ 
cute  strategic  sales  and  partnership  initia¬ 
tives. 

This  IS  a  full-time  position  offering  a  com¬ 
petitive  salary  and  benefits  package.  The 
Richmond  Times-Dispatch  is  a  Media  General 
Company. 

Send  resume  and  cover  letter  to: 

Torski  Dobson-Arnold,  Corporate  Recruiter 
Richmond  Times-Dispatch 
300  East  Franklin  Street 
Richmond,  VA  23219 
E-mail:  employment@timesdispatch.com 
Equal  Opportunity  Employer 


CIRCULATION 


CIRCULATION  MARKETING  MANAGER 
We  are  looking  for  a  leader  with  a  passion 
for  selling  newspapers.  The  Circulation 
Marketing  Manager  directs  the  sales  initia¬ 
tives  that  ensure  the  continued  growth  of 
the  subscriber  base  of  this  Cox  newspaper 
in  east  Texas.  The  successful  candidate  will 
have  previous  outside  sales  or  sales  man¬ 
agement  experience  or  a  combination  of 
the  two  and  the  ability  to  develop  and  guide 
a  professional  sales  staff.  A  degree  in  mar¬ 
keting  or  a  related  field  is  preferred  and 
well-developed  PC  skills  are  a  must.  We 
will  select  the  candidate  who  is  ambitious, 
self-motivated  and  possesses  excellent  or¬ 
ganizational  and  communication  skills.  In 
return  we  offer  a  competitive  salary,  incentive 
plan  and  a  comprehensive  benefits 
package  which  includes  health  and  dental 
Insurance,  a  401(K)  program  and  educational 
assistance.  Please  submit  resumes  to: 
Longview  News-Journal,  P.O.  Box  1792, 
Longview,  TX  75606.  Attn:  Circulation  Di¬ 
rector. 


CIRCULATION  MANAGER  needed  for  a  7-day 
western  New  York  AM  24,500  circulation 
newspaper.  Ideal  opportunity  for  an  ener¬ 
getic,  creative  leader  to  increase  sales  by 
inspiring  teamwork  and  applying  sales,  mar¬ 
keting  customer  service  skills.  Staff  consists 
of  5  district  sales  managers  and  a  full 
customer  service  department.  This  position 
reports  directly  to  the  group  circulation  di¬ 
rector.  We  offer  competitive  compensation 
and  benefits  package  and  the  opportunity 
to  advance  with  our  group  of  newspapers. 
We  are  a  part  of  cnhi,  which  owns  newspa¬ 
pers  in  nearly  200  communities  within  the 
USA.  Contact:  Robert  J.  Kazeangin  Jr., 
Group  Circulation  Director,  435  River  Road, 
North  Tonawanda,  NY  14120.  Or  E-mail 
your  resume  and  salary  history  to: 
kazeanginb@gnnewspaper.com 

THE  JOURNAL  NEWS,  a  Gannett  newspaper 
located  in  the  New  York  City  suburb  of 
Westchester  County  NY  has  an  opportunity 
for  established  and  experienced  independent 
crew  sales  companies  to  operate  up 
door  to  door  sales  operations  in  our 
market.  Aggressive  commission  structure 
offered.  Proven  track  record  of  success  in 
competitive  environments  a  must. 

Interested  parties  should  contact  Miranda 
at  (914)  694-5247  or  mail  to: 

The  Journal  News 

One  Gannett  Drive 
White  Plains,  NY  10604 

TIME  FOR  A  CHANGE?  We  are  a  new  company 
constantly  looking  for  Circulation  Profes¬ 
sionals  to  relocate.  We  specialize  in  small 
to  medium  size  newspapers.  Send  resume 
in  strictest  confidence  to  Box  2623,  Editor 
&  Publisher  Classified,  770  Broadway,  7th 
Floor,  New  York,  NY  10003. 


EDITORIAL 


EDIT  IN  ASIA 

English-language  paper  in  Seoul,  Korea, 
seeks  a  deputy  editor.  This  is  a  hands-on 
supervisory  position  in  which  you  would  edit 
copy  and  write  headlines,  as  well  as  guide 
young  journalists  and  help  plan  coverage. 
Flawless  command  of  English  and  several 
years’  significant  experience  in  journalism 
required.  Salary  negotiable.  Reply  by  E-mail 
to  hbpiper@joongang.co.kr. 

FEBRU.ARY  25.  2002 


EDITORIAL 


ACQUISITIONS  EDITOR:  SPORTS 
Human  Kinetics  is  the  premier  publisher  in 
the  physical  activity  field.  Our  mission  is  to 
meet  the  information  needs  of  teachers,  co¬ 
aches,  researchers,  sport  participants,  and 
fitness  enthusiasts  and  through  them  make 
a  positive  difference  in  people’s  lives  by 
promoting  physical  activity. 

Conceptualize  new  books,videos,  and  dis¬ 
tance  education  opportunities,  identify  and 
recruit  authors,  review  manuscripts,  and 
oversee  each  project’s  development.  Exten¬ 
sive  knowledge  and  interest  in  sports,  expe¬ 
rience  reviewing  works  for  publication,  and 
excellent  interpersonal  and  analytical  skills 
are  required.  A  degree  in  sport  sciences, 
physical  education,  or  a  related  field  is  pre¬ 
ferred. 

Benefits  include  health,  dental,  vision,  flexible 
spending  accounts,  and  401(k)  with 
profit  sharing.  Our  facility  has  basketball 
and  tennis  courts,  fitness  club,  and  subsi¬ 
dized  cafeteria.  Position  located  in  Cham¬ 
paign,  Illinois  home  of  the  Fighting  lllini  and 
two-year  home  of  the  Bears.  Send  cover  let¬ 
ter  and  resume  to  Human  Resources,  Human 
Kinetics,  P.O.  Box  5076,  Champaign, 
IL  61825-5076,  FAX:  (217)  351-2674,  or 
E-mail:  annm@hkusa.com.  For  more  info, 
visit:  www.humankinetics.com.  EOE 

Aggressive,  self-starting  REPORTER  sought 
for  daily  newspaper  in  extremely 
competitive  Chicago  suburban  market.  Must 
have  experience  in  local  government  repor¬ 
ting.  Immediate  opening  with  good  pay  and 
benefits  at  a  newspaper  that  won  first  place 
awards  in  news,  features  and  photography 
in  last  year’s  III.  Associated  Press  contest. 
Send  resume  and  clips  to:  Paul  Harth,  Asso¬ 
ciate  News  Editor,  The  Courier  News,  300 
Lake  St,  Elgin,  IL  60121. 

ASSrSTANT  CITY  EDITOR 
Telegraph  Herald,  Dubuque,  Iowa 
This  person  will  plan,  direct  and  execute 
coverage  of  news  and  features  originating 
in  the  newspaper’s  designated  circulation 
area  and  develop  the  talents  and  skills  of 
employees  under  supervision.  Requirements 
include:  Bachelor’s  degree  or  equivalent,  min¬ 
imum  five  years  of  newspaper  or 
related  media/communications  experience, 
some  supervisory  experience  preferred. 
Full-time  benefits  include  competitive  salary, 
employee  stock  ownership  plan,  401(k),  va- 
cation/holiday  pay,  insurance  and 
continuing  education  assistance.  If  you  want 
to  work  for  a  family  owned,  award-winning 
newspaper,  please  send  a  resume  to  one  of 
the  following: 

E-mail:bfarrey@wcinet.com  (ASCII  text  only) 
or  FAX:(563)  588-5739  or  MAIL  to: 

Attn:  EmploymenVComoensation  Manager, 
Woodward  Communications  Inc. 

801  Bluff,  Dubuque,  lA  52001. 

All  qualified  applicants  encouraged  to  apply. 

EOE/AA. 


METRO  EDITOR 

The  Winston-Salem  Journal  is  seeking  a 
metro  editor.  We  need  someone  with 
proven  leadership  abilities  and  a  passion  for 
spot  news  and  enterprise  stories.  Candidates 
should  have  strong  news  judgment 
and  editing  skills  and  a  desire  to  help  develop 
a  team  of  talented  and  ambitious  reporters. 
Mail  your  resume  and  work  samples  to: 

Ken  Otterbourg,  AME/News 
Winston-Salem  Journal 
P.O.  Box  3159,  Winston-Salem,  NC  27102 
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EDITORIAL 


COPY  EDITOR/PAGE  DESIGNER 
Wanted:  A  copy  editor/page  designer  with 
at  least  3-5  years’  experience  on  a  daily 
newspaper’s  copy  desk.  Interested  applicants 
should  contact  The  Des  Moines  Register, 
which  is  hiring  for  its  night  news  copy 
desk.  Candidates  should  be  able  to  demon¬ 
strate  strong  editing,  headline-writing  and 
design  skills.  Pagination  experience  is  a 
must.  You’ll  join  a  collegial  desk  of 
top-notch  journalists  passionate  about  mak¬ 
ing  a  great  newspaper  even  better.  Please 
send  a  cover  letter,  resume  and  portfolio  of 
work  to  Diane  Graham,  managing  editor/ 
staff  development,  715  Locust  Street,  Des 
Moines,  lA  50309. 

EDITOR 

A  Cincinnati  based  publishing  company  is 
seeking  a  top  editorial  position  responsible 
for  directing  the  editorial  and  production 
staff  for  the  publication.  Works  with  the 
publisher  to  set  editorial  direction  and 
policy.  Technology/printing  knowledge  a 
plus.  Please  submit  resume  to: 

Hudson  1 1 4@hotmail.com 

EDITOR 

Live  and  work  in  Michigan’s  most  desirable 
lakeshore  community.  The  Traverse  City 
(Ml)  Record-Eagle,  an  Ottaway  Newspaper, 
(30,000/43,000),  has  an  opening  for  an  ed¬ 
itor  with  at  least  three  years  of  experience 
in  the  top  editor  job  at  a  similar-sized  or 
larger  newspaper.  Requirements  include  a 
journalism  degree,  effective  team  building 
and  training  skills,  extraordinary  news  and 
layout  sense,  plus  strong  community  in¬ 
volvement.  Send  resume,  salary  require¬ 
ments,  and  clips  to  HR  Director,  Record- 
Eagle,  120  W.  Front  Street,  Traverse  City, 
Ml  49684.  Application  deadline  is  March 
22,  2002.  EOE 

EXECUTIVE  EDITOR 

The  Lake  City  Reporter,  an  award-winning 
10,000  circulation  daily  newspaper  in  beau¬ 
tiful  North  Central  Florida,  is  seeking  an  edi¬ 
tor  to  lead  our  newsroom.  The  right  candidate 
will  have  at  least  three  years  of 
newsroom  supervisory  experience  and  be 
ready  to  take  a  leadership  role  not  only  in 
the  newsroom,  but  in  the  community.  Send 
your  resume,  three  samples  of  your  best 
work  and  a  one-page  letter  stating  why  you 
should  be  considered  for  the  position  to: 

Rick  Bacon,  Publisher,  Lake  City  Reporter 
126  E.  Duval  Street,  Lake  City,  FL  32055 
Fax:  (386)  752-9400 
Or  E-mail:  rbacon@lakecityreporter.com 

INTERNSHIPS:  U  OF  ILLINOIS/SPRINGFIELD 
Spend  next  spring  covering  Illinois  govern¬ 
ment  and  politics  in  a  Statehouse  bureau 
mentored  by  professional  journalists,  in  the 
University  of  Illinois/Springfield's  one-year 
MA  Public  Affairs  Reporting  program. 
Tuition  wavers,  $3,000  stipends  during  in¬ 
ternship.  Applications  due  April  1st. 
Contact:  Charles  Wheeler,  PAC  326,  UlS, 
Springfield,  IL  62794-9243, 

Phone:  (217)  206-7494.  E-mail: 
wheeler.charles@uls.edu.  PAR  Home  Page: 
www.uis.edu/publicaffairsreporting/,  EOE 

WRITER  for  Aspen  Daily  News.  Self-starter: 
fluid,  experienced  hard  news  writer  who 
can  train  others.  Biz  &  court  experience 
helps.  Editor  would  be  the  next  step.  Dave, 
(310)  458-7737  9-11  a.m.  MSI 


EDITORIAL 


METRO  EDITOR 

The  Corpus  Christi  Caller-Times  is  looking 
for  a  metro  editor  to  lead  its  14-person 
news  staff  and  four-person  city  desk  in  finding 
relevant,  enterprising  stories  throughout 
a  12-county  region.  We  want  a  visionary 
leader  who  can  see  beyond  the 
bureaucratic  coverage  and  coach  his/her 
team  on  how  to  connect  on  a  human  level 
with  readers.  The  award-winning  Caller-Times, 
a  63,000  daily  (83,000  Sunday) 
owned  by  Scripps-Howard,  offers  competitive 
salary,  excellent  benefits  and  a  relocation  al¬ 
lowance.  Send  resume  and  work  samples  to 
Managing  Editor  Libby  Averyt,  P.O. 
Box  9136,  Corpus  Christi,  TX  78469. 

REPORTER 

The  Wisconsin  State  Journal,  a 
90,000-circulation  newspaper  in  Madison,  is 
looking  for  an  experienced  reporter  to  cover 
higher  education.  Three  years  of  daily 
newspaper  experience  is  required.  The 
State  Journal  anticipates  other  city  desk 
openings  and  is  interested  in  refreshing  its 
pool  of  candidates.  If  you  have  three  years 
of  daily  newspaper  experience,  let  us  know. 
Cover  letter,  resume  and  clips  by  March  8 
to:  Wisconsin  State  Journal,  Attn:  Phil 
Glende-HRES,  P.O.  Box  8056,  Madison,  Wl 
53708.  FAX:(608)  252-6082, 

E-mail:  jobs@madison.com  AA^EO 

HEALTH  &  SOCIAL  ISSUES  REPORTER 
Award-winning,  40,000  daily  in  Central 
Washington  seeks  a  reporter  to  cover 
health  and  social  issues.  This  beat  includes 
coverage  of  immigration  issues,  health-care 
developments  and  the  needs  of  a  large  pop¬ 
ulation  being  squeezed  by  cutbacks  in  so¬ 
cial-service  programs.  Western  U.S.  appli¬ 
cants  with  minimum  two-years’  daily  expe¬ 
rience  preferred;  Spanish-language  skills  a 
plus.  Send  cover  letter,  resume,  list  of  ref¬ 
erences  and  clips  to:  Human  Resources  De¬ 
partment,  Yakima  Herald-Republic,  P.O.  Box 
9668,  Yakima,  WA  98909.  We  are  a  member 
of  The  Seattle  Times  Group  and  an 
equal  opportunity  employer. 

NEWS  EDITOR 

The  morning  daily  Eagle  Times  of 
Claremont,  NH,  seeks  an  editor  to  lead  our 
growing  nightly  news  gathering  and  page 
production  efforts.  We  need  someone  with 
layout  skills  and  a  dogged  enthusiasm  for 
getting  interesting  local  news  first.  Send 
resume  and  examples  of  your  work  to  Executive 
Editor  Matt  DeRienzo,  Eagle  Times, 
RR  2,  Box  301,  Claremont,  NH  03743.  Call 
603-543-3100,  ext.  112,  with  questions. 

REPORTER  wanted  for  Dayton’s  best  busi¬ 
ness  newspaper.  Beats:  technology,  manu¬ 
facturing.  Resume/clips  to  Heather  Martin, 
137  N.  Main  Street,  Suite  800,  Dayton,  OH 
45402;  hmartin@bizjournals.com, 

SPORTS  REPORTER 

The  Pocono  Record,  a  23,000  circulation, 
daily  AM  in  Northeastern  Pennsylvania, 
needs  a  full-time  sports  writer  with  the  skills 
to  handle  editing  and  page  layout  from  time 
to  time.  You’ll  cover  high  school  and  college 
sports,  write  a  weekly  column,  and 
seek  out  feature  stories  delving  deeper  into 
our  sports  community.  Experience  in 
QuarkXPress  helpful.  Send  resume  with 
clips  to  Sports  Editor  Mike  Kuhns,  Pocono 
Record,  511  Lenox  Street,  Stroudsburg,  PA 
18360  or  E-mail  to: 

mkuhns@poconorecord.com 


EDITORIAI, 


SENIOR  EDITOR 

As  a  Senior  Editor  of  The  Andersen  Journal 
(described  below)  you  will  help  identify 
issues  of  current  interest  to  the  target  read¬ 
ership;  locate  suitable  content  both  within 
and  outside  the  firm;  work  with  authors  to 
put  such  content  into  publishable  form; 
serve  as  liaison  with  the  distribution,  art, 
and  production  staffs;  and  work  closely  with 
members  of  the  firm’s  Research  and  Innova¬ 
tion  team,  while  reporting  directly  to  the  Ed- 
itor-in-Chief.  The  team  keeps  track  of  issues 
of  current  concern  to  the  business  commu¬ 
nity,  anticipates  its  future  needs,  and  both 
conducts  and  sponsors  research  offering 
theoretical  insights  and  practical  guidance. 
The  Journal,  a  startup,  will  publish,  in  a 
form  highly  accessible  to  the  sophisticated 
but  non-expert  business  reader,  the  fruits  of 
that  research,  as  well  as  articles  by  affiliated 
scholars  and  unaffiliated  thinkers. 

•  Bachelor's  degree  required,  preferably  in 
the  liberal  arts 

•  A  minimum  of  5  years’  editorial  experience, 
preferably  at  a  newspaper  or  magazine 

•  Outstanding  editorial  skills 

•  Powerful  analytic  skills,  including  the  ability 
to  make  sense  of  difficult,  sometime 
obscure  ideas  and  render  them  unambig¬ 
uous,  succinct  prose  employing  a 
minimum  of  technical  or  specialized 
language 

•  Familiarity  with  business  management 
issues 

•  Comfort  and  facility  with  numbers 

For  confidential  consideration,  please  forward 
your  resume  to: 

chi-pm.resumes@us.andersen.com. 

If  you  prefer,  mail  to:  Andersen,  33  West 
Monroe  Street,  MS  1 108,  Chicago,  IL 
60603.  Please  refer  to  job  code 
SRED/EPM  for  the  position  listed  above. 
Learn  more  about  Andersen  at: 
www.andersen.com 

Andersen  is  an  Equal  Opportunity  Employer. 

THE  REPORTERS  COMMIHEE  FOR 
FREEDOM  OF  THE  PRESS 
McCormick  Tribune  Journalism  Fellow 
The  Reporters  Committee  for  Freedom  of 
the  Press  is  seeking  an  experienced  reporter 
and  editor  to  serve  as  its  Robert  R.  Mc¬ 
Cormick  Journalism  Fellow.  Duties:  The  re¬ 
cipient  will  write,  edit  and  design  for  the 
Committee  publications  and  Web  site.  Mini¬ 
mum  requirements:  Three  years  experience 
as  a  reporter,  editor  and  designer  for  print 
or  on-line  publications,  and  a  strong  interest 
in  free  press  issues.  Salary:  $40,000  plus 
full  health  benefits  for  a  one-year  fellowship 
beginning  in  September  2002.  The  fellow 
also  will  be  able  to  audit  a  college-level 
course  on  First  Amendment/media  law. 
Send  cover  letter,  resume,  references, 
news  clips  and  design  samples  by  April  1, 
2002,  to:  The  Reporters  Committee  for 
Freedom  of  the  Press,  1815  North  Fort 
Myer  Drive,  Suite  900,  Arlington,  '/A  22209- 
1819. 

Attn:  Lucy  A.  Dalglish,  Executive  Director. 


INFORMATION  SYSTEMS 


SYSTEMS  MANAGER  for  the  Santa  Fe  New 
Mexican.  Job  includes  maintaining  computer 
systems  hardware/software,  upgrad¬ 
ing/purchasing  systems,  maintaining  type¬ 
setters/imagesetters  and  all  telecommuni¬ 
cations  equipment.  The  manager  must  be  a 
hands-on  self  starter  able  to  repair  old 
equipment,  help  us  buy  news  systems, 
overse  major  installations  and  keep  staff 
training  up-to-date.  Contact  Ty  Ransdell, 
General  Manager  at: 

Transdell@sfnewmexican.com 
FAX:  (505)  988-7028 


MAII.ROOM 


NEWSPAPER  INSERTER  SUPERVISOR 
The  Daily  Telegram,  Adrian,  Ml  (17,000  cir¬ 
culation)  has  an  immediate  opening  for  a 
Mailroom  Supervisor.  Candidates  must  have 
excellent  communication  skills,  strong  man¬ 
agement  skills,  mechanical  abilities,  and  be 
goal  oriented.  Three  to  five  years  of  news¬ 
paper-inserting  experience  is  helpful  but  not 
required.  The  candidate  must  be  a  leader 
and  create  a  healthy  environment  for  em¬ 
ployees  to  work  in.  Must  be  flexible  in  work 
hours. 

The  successful  candidate  will  direct  about 
10  employees  to  cover  all  necessary  shifts. 
The  equipment  is  Sheridan,  Hall,  and 
Sterling. 

A  Competitive  salary  and  excellent  benefit 
package  are  being  offered.  Mail  resume  to: 

The  Daily  Telegram 

c/o  Dan  Tollefson,  Circulation  Director 
133  N.  Winter  Street,  Adrian,  Ml  49221 


PRESSROOM 


HEAD  PRESSMAN/ 

NIGHT  SHIFT  SUPERVISOR 
4  nights  a  week  -  Tuesday  through  Friday 
Goss  Community  Press  (9)  units  including 
4-High  Southwest  GA  location.  Reply  to: 

Mark  Pope,  Bainbridge  Post-Searchlight 
P.O.  Box  277,  Bainbridge,  GA  31718 
Fax:  (229)  246-7665 
E-mail:  mpope@e-postprint.com 

PRESS  OPERATOR:  New  Heidelberg  GTO 
52  and  Chief  17,  pre-press  experience  help¬ 
ful.  Benefits:  401(k),  health/dental  insurance, 
vacation,  profit  sharing.  Contact  Tena 
Williams,  501  Dock  St.,  Ketchikan,  Alaska 
99901;  (907)  225-3157. 

PRESSROOM  FOREMAN 
Northern  Minnesota  Daily  is  currently  seeking 
a  hands-on,  dedicated  pressroom  foreman. 
The  ideal  candidate  will  be  experienced  in  all 
phases  of  pressroom  operations,  including 
pre-press  and  press  operation,  press  mainte¬ 
nance,  work  flow  scheduling  and  supply  or¬ 
dering.  Expertise  in  offset  process  color  re¬ 
production  and  quality  control  a  must.  Excel¬ 
lent  salary  and  benefit  package.  Please  send 
resume  to: 

Mesabi  Daily  News,  P.O.  Box  956,  Virginia, 
MN  55792,  Attn:  Jeff  Asbach,  E-mail: 
jeff.asbach@mx3.com 


For  help  wanted/position  wanted  rates  call 

Hazel  Preuss  at  6^6.65^.5302  or 
Michele  MacMahon  at  6^6.65^.5303 

- the  // 1’ f /•  /;;</;/ .s /;-!/ 's - 
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-HELP  WANTED- 


-POSITIONS  WANTED-  Bfd[tor  &  publisher 


PRODUCTION/TECH 

PRINTING  MANAGER 

The  Wichita  Eagle,  a  Knight-Ridder  newspa¬ 
per,  Is  seeking  an  experienced  manager  to 
join  our  Operations  Department.  The  qualified 
candidate  will  be  responsible  for  press, 
paper  handling  and  mail  room  departments, 
and  reports  to  the  VP  for  Operations. 

Duties  include: 

•  Developing,  training  and  motivating 
employees 

•  Meeting  production  (on-time,  quality, 
waste) 

•  Meeting  company  goals 

•  Budget  management 

•  Ensuring  safety  &  compliance  issues. 

The  successful  candidate  must  have  at 
least  5  years  experience  in  production  man¬ 
agement  or  deadline  driven  manufacturing; 
and  demonstrate  a  track  record  of  strong 
communication,  administration,  organization 
and  computer  skills  We  offer  a 
competitive  salary,  excellent  benefits  pack¬ 
age,  opportunity  for  career  advancement 
and  a  chance  to  manage  a  new 
state-of-the-art  shaftless  50  couple  Flexo 
press. 

Please  forward  your  resume  with  salary  re¬ 
quirements  to: 

THE  WICHITA  EAGLE 
Human  Resources  Department 
825  E.  Douglas 
Wichita,  KS  67202 
FAX:  (316)  268-6672 
Or  E-mail  to:hr@wichitaeagle.com 


PRODUCTION  MANAGER 
The  Ann  Arbor  News,  a  New  York  Times  re¬ 
gional  print  site,  is  seeking  an  experienced 
Production  Manager  to  oversee  the  daily 
production  operations  at  our  brand  new, 
state  of  the  art,  printing  and  packaging  cen¬ 
ter.  The  qualified  candidate  will  have  exten¬ 
sive  experience  in  managing  all  aspects  of 
daily  printing  operations,  with  proven  organ¬ 
izational,  leadership,  and  communication 
skills.  A  college  degree  is  desired,  with 
demonstrated  proficiency  in  budgeting, 
quality  control,  staff  development,  and 
strategy  implementation.  Experience  with  or 
knowledge  of  Goss  single-width  presses  a 
plus.  Must  be  willing  to  work  some 
evenings,  weekends,  and  holidays.  Position 
includes  a  highly  competitive  salary  and  a 
very  comprehensive  benefit  package. 
Please  send  resumes  to: 

The  Ann  Arbor  News 
Attn:  Human  Resources  Manager 
340  E.  Huron  Street,  Ann  Arbor,  Ml  48104 


SALES 


MARKET  DEVELOPMENT  MANAGER 
Media  Marketing,  developers  of  the  imMEDI- 
Ate  sales  presentation  software,  seeks  a 
sales  professional  to  service  our  west 
coast  territory.  Media  sales  experience,  ex¬ 
cellent  presentation  skills,  proficiency  with 
major  software  programs  required.  Knowl¬ 
edge  of  imMEDIAte,  experience  with  laptop 
selling  are  pluses.  E-mail  resume  to: 

Allyn  Hallisey:  Allynh@immediatesfa.com 


SALES 


PROJECT  MANAGER:  INTERACTIVE  MEDIA 
Lee  Enterprises  (www.lee.net  /  NYSE:LEE), 
a  growing,  publicly  traded  media  company 
that  owns  28  daily  newspapers,  more  than 
100  weekly,  classified,  shopper  and  specialty 
publications,  and  associated  Internet 
services  seeks  a  Project 
Manager-Interactive  Media.  As  one  of  our 
Project  Managers  for  Online  Initiatives,  you'll 
be  part  of  our  Interactive  Business  Develop¬ 
ment  team  working  to  increase  online  reve¬ 
nue  in  multiple  enterprises  across  our  com¬ 
pany. 

The  responsibilities  of  the  Project  Manager 
-Interactive  Media  include: 

•  Developing  print  and  online  strategies  to 
grow  the  interactive  business  profitably, 
focusing  on  online  special  sections  and 
Enterprise  online  initiatives. 

•  Lead  and  motivate  Enterprise  sales  staffs 
and  provide  vision  for  the  Enterprise 
sales  management  teams,  plan  and  man¬ 
age  print  and  online  sales  blitz  initiatives, 
seeking  to  reach  key  print  and  online  ob¬ 
jectives. 

•  Implement  and  facilitate  online  training  of 
our  print  sales  reps  and  participate  in 
sales  calls  in  the  field. 

•  Evaluate  Enterprise  market  conditions 
and  recommend  appropriate  print  and 
online  sales  activities. 

•Collaborate  closely  with  Publishers,  Ad¬ 
vertising  Directors,  Sales  Managers  and 
Web  Developers. 

•  Encourage  our  established  print  and 
online  business  models  and  maintain 
tracking  and  communication  with  Enter¬ 
prises  in  a  number  of  states. 

If  you  have  a  degree  in  Business,  Marketing 
or  a  related  discipline,  and  have  advertising 
experience  with  an  emphasis  on  print  or 
online  sales  management,  marketing  and 
sales,  we  want  to  hear  from  you!  Sales,  ad¬ 
vertising  or  sales  management  experience 
with  the  proven  ability  to  guide  and  coach 
individuals  is  a  must. 

Exceptional  communication  and  problem 
solving  skills  are  required;  knowledge  of  the 
newspaper  industry  and  online  trends  is  a 
plus.  The  Project  Manager-Interactive  Media 
position  requires  50%  travel.  Relocation  is 
not  required.  We  seek  candidates  from 
across  the  USA. 

Lee  Enterprises  offers  a  competitive  com¬ 
pensation  package  including  bonus  opportu¬ 
nities  and  one  of  the  best  benefit  packages 
in  the  media  industry.  This  is  an  excellent 
opportunity  for  a  proven  sales  professional 
to  bring  their  skills,  ideas  and  knowledge  to 
an  established  and  growing  media  company 
and  our  outstanding  newsprint  and  online 
publications.  If  interested,  please  send,  fax 
or  Email  a  cover  letter,  resume  and  salary 
requirements  to: 

Lee  Enterprises,  Incorporated 
215  N.  Mam  Street 
Davenport,  lA  52801 
Attn.  Project  Manager-Interactive  Media 
Fax:  (563)  3284331 
E-mail:  jobs@lee.net 

Lee  Enterprises,  Inc.  is  an  Equal 
Opportunity  Employer.  We  do  not  discriminate 
on  the  basis  of  race,  religion,  color, 
sex,  age,  national  origin  or  disability. 


It ’s  CL  CUissifiecl  Secret! 

We’ll  never  reveal  the  identitv'  of  an  K&P  box  holder 


CLASSIFIED  RATES 


PROFESSIONAL,  AWARD  WINNING  PUBLISH¬ 
ER,  currently  employed,  seeks  a  new  chal¬ 
lenge.  Over  23  years  of  metro,  community 
and  weekly  experience.  Results  driven,  suc¬ 
cessful  and  solid  references;  inquiries  to; 
cjml717@hotmail.com 

PUBLISHER 

After  14  years  of  steady  promotions  within 
the  same  company,  my  candidate  finds  him¬ 
self  with  no  place  to  further  his  career.  He 
is  looking  for  another  Publisher  position  that 
will  allow  him  to  not  only  add  value  via  ad¬ 
vertising,  but  also  by  editorial,  he  has  been 
highly  successful  both  as  a  Publisher  of  a 
small  daily  and  as  a  Group  Publisher  of  sev¬ 
eral  weeklies. 

If  you  employ  this  candidate,  there  will  be 
no  fee.  his  present  employerfa  small  chain 
of  dailies  and  weeklies)  has  agreed  to  pay 
our  fee.  This  is  being  done  out  of  gratitude 
for  all  of  his  years  of  service. Please  call 
Robert  Greene  at:  (563)  359-4877  or  FAX 
inquiries  to:  (563)  359-8359  or  E-mail  us  at: 
greene@goodnews-searchfirm.com 


ADVT.RTISING 


PRO  AVAILABLE  for  business  development  - 
full  time  or  consultant.  Ad  sales/manage¬ 
ment  experience  with  dailies,  weeklies, 
monthlies,  special  interest  and  yellow  page. 
Based  in  Central  Virginia.  Able  to  travel. 

Call  (804)  382-9220  or  Lleitstein@aol,com 


CIRCULATION 


CIRCULATOR  with  experience  at  three  major 
metros  seeks  new  challenge.  Both  inde¬ 
pendent  Distributor  and  Union  experience. 
Seeking  package  over  90K  plus  auto  allow¬ 
ance.  Strong  in  Marketing  with  lots  of  creative 
ideas.  Not  your  usual  circulator  and  I 
will  make  it  happen.  Strong  people  skills. 
E-mail  to:  bk22310@aol.com 

EXPERIENCED  hands-on  CIRCULATOR  avail¬ 
able  immediately  in  New  York. 

Phone/Fax  (631)  588-2735 


EDITORIAL 


BUDDING  SPORTSWRITER,  currently  free¬ 
lancing,  seeks  position  with  small  to 
mid-size  daily.  Versatile  writing  background. 
Salary  flexible  based  on  position,  responsi¬ 
bility  and  opportunity.  Ken  Lynch:  (610) 
789-6012  or  E-mail:  jkenlynch@aol.com. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identihcation 


HELP  WANTED 

Line  rates:  S13  25  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
SI 44  00  per  col  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 
FEATURES  AVAILABLE 

line  rates;  12.10  per  line,  joer  week 
thr'3  line  minimum 
Black  and  white  display  ads 
SI 44  00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads;  S61  00  per  week  in 
addition  to  black  and  white  display 
rates  Frequency  discounts  For  both 
line  and  display  ads.  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind 
boxes:  S25.00  per  insertion:  counts 
as  two  lines  of  copy  The  identity  of 
box  holders  cannot  be  revealed 
Readers  are  advised  not  to  send 
samples  when  replying  to  blind  box 
ads;  we  are  not  responsible  for  the 
recovery  of  samples 

DEADLINE: 

Tuesday  prior  to  monday  issue  date 


CALL  MICHELE  GOLDEN  AT 
(646)  634-5304 


TOI  L  FREE:  888  825-9149 

HAZEL  PREUSS 
(HW-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON 
( HW  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon  @  editorandpublisher  com 


www.eclitorandpublisher.com 
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Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  \ / 
your  PC  in  a  wide  range  of  file  formats.  V  ^  ^  / 

Customize  mailing  lists  for  each  of  your  /  '  ‘ 

communications  projects  from  traditional  " 
mass  mailings  to  broadcast  e-mails  to  telemarketing.  Create  your  own 
contact  management  database  with  applications  like  Act  or  Access. 


No  Sales  Staff  Should  Be  Without  One 

Publishers,  General  Managers  Advertising  Executives,  Circulation 
Managers,  Marketing  Managers,  Advertising  Agency  Executives, 

New  Media  Executives,  etc. 

Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully  indexed, 
searchable  database  that  allows  you  to  target  the  U.S.  and  Canadian 
newspaper  industry 

It's  Easy,  It's  Fast,  It's  Simple 

The  fast,  menu  activated  search-and-display  capability  of  our  CD-ROM 
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{continiiedfrom  page  3}  legislatUe 

meetings.  The  Associated  Press  was  no  part 
of  that  challenge.  The  courts  held  that  the 
state’s  open-meetings  law  does  not  apply  to 
the  General  Assembly  and  the  lawmakers 
can  meet  without  the  media  or  the  public  in 
attendance. 

\Vlien  the  legislative  leadership  and  Gov. 
Don  Sundquist  decided  to  hold  budget  ses¬ 
sions  in  late  Januaiy,  the  initial  indication 
was  that  the  sessions  w  ould  be  closed. 

After  some  discussion,  it  was  decided 
that  the  meetings  would  be  pooled  with  no 
quotes  Irom  the  negotiation  sessions.  No 
one  in  the  media  was  pleased  with  the 
decision,  but  we  were  not  setting  the  mles. 

I  am  glad,  as  you  noted,  that  AP  and  other 
Tennessee  news  organizations  “didn’t  miss 
a  thing”  because  there  is  a  fomial  "news” 
conference  at  the  end  of  each  session. 

A  factual  check  would  have  uncovered 
that  it  was  one  of  the  newspapers  — 
that  chose  to  cover  the  sessions  —  that 
requested  post-meeting  news  briefings. 

Our  newspaper  is  for  openness  in 
government.  We  were  part  of  the  lawsuit 
last  year  that  ftirther  shielded  the  Cieneral 
Assembly  from  open  meetings.  liven 
though  the  courts  have  interpreted  the 
law,  one  can  register  displeasure  with  the 
proceedings.  We  have.  But  then  it  is  time  to 
remember:  We  write  for  our  readers. 

TOM  GRISCOM 
EXECUTIVE  EDITOR 
Chattanooga  (Tenn.)  Times  Free  Press 

VOLUNTEER  STATE  OF  AFFAIIIU 

As  A  SUBSCRIBER  TO  BOTH  EiiP  AND 
The  KnoaTille  (Tenn.)  Neu's- 
Sentinel,  I  must  disagree  with  a 
simplistic  assessment  made  regarding  some 
Volunteer  State  newspapers  engaging  in  "a 
Faustian  bargain,”  as  stated  in  your 
Tennessee  pool  paily"  editorial  of  Feb.  4. 

In  seizing  my  clients  as  a  records-manage- 
ment  and  technology-  consultant.  I  see  the 
impact  of  public-records  law  s  on  state 
agencies’  record-keeping  practices  and 
business  processes.  I  find  it  refreshing  a 
compromise  was  made  that  (at  least 
partially)  suited  both  legislators  and  the 
media.  Do  you  really  believe  news  organiza¬ 
tions  that  are  quick  to  “raise  hell  about  law¬ 
makers”  are  going  to  find  any  recepti\it\-  on 
the  part  of  government  officials  to  openly 
communicate  with  the  public  or  the  media? 

There  is  no  question  that  one  of  the 
hallmarks  of  American  democracy  is  an 
insistence  by  tbe  public  and  tbc  media  on 
open  access  to  government  records  and  on 


holding  government  leaders  accountable 
for  their  actions.  However,  as  I  have  seen 
with  some  corporate  and  state-government 
clients,  there  is  a  hesitancy  on  anyone’s  part 
to  be  openly  communicative  and  freely 
exchange  ideas  in  meetings  when  the 
prospect  of  instantaneous  (potentially 
biiised)  public  exposure  is  lurking  over  one’s 
shoulder.  “Sunshine  Laws”  created  with 
good  intentions,  that  pro\ide  open  access  to 
the  e-mail  of  public  officials  and  second-bv- 
.second  reporting  of  genuine  deliberations 
(sucb  as  “brainstorming  sessions”),  can 
have  an  overall  negative  effect  on  the 
human  synergy  and  compromise  that  are 
often  required  for  good  layvs  or  balanced 
budgets.  It  is  very  disturbing  that  an  intrin¬ 
sically  distnistfiil  press  often  arrogantly  ex¬ 
pects  layyniakers  to  tnist  them  and  tissume 
that  press  reports  yyill  be  fair  and  balanced. 

Is  there  not  a  point  at  yvhich  government 
officials  spend  more  time  catering  to 
neyvs-media  needs  than  actually 
accomplishing  any  yvork?  All  organizations 
need  to  spend  time  and  resources 
accomplishing  their  goals,  and  keeping  the 
public  informed  is  one  of  many  goals  for 
legislators.  Regular  reporting  to  the  public 
and  receptivity-  to  infonnal  unobtrusive 
oversight  sbould  be  sufficient. 

It  seems  that  several  Tennessee 
neyvspapers  made  a  business  decision  that, 
first,  quiet  unobtnisiy  e  insight  yvas  much 
better  than  being  completely  shut  out  of 
all  deliberations,  and,  second,  yvorking 
together  to  assure  some  level  of  public 
accountability-  yvas  more  important  than 
confrontationally-  championing  the  cause  of 
open  access  to  all  government  meetings. 

(In  fact,  you  gave  no  credit  to  The  Kmuville 
hleu's-Sentinel  for  recently  joining  in  a 
layvsuit  that  yvas  lost,  placing  them  under 
some  legal  constraints.)  The  compromise 
approach  to  yvhich  the  neyvspapers  agreed 
yy-ill  accomplish  much  to  establish  a  sense  of 
cooperation  in  informing  the  public. 

JOHN  PHILLIPS 
SENIOR  CONSULTANT 
Information  Technology-  Decisions 
Knoxy-ille,  Tenn. 

THE  NONPROFIT  NEWSPAPER 

1READ  WITH  INTEREST  LuCIA  MoSES’ 

and  Joe  Stnipp’s  "Independent 
thinkers”  [Jan.  28,  p.  10].  But  one 
nonprofit  neyvspaper  that  shouldn’t  be  left 
out  is  the  Northeast  Mississippi  Daily 
Journal  in  Tupelo.  The  third-largest- 
circulation  daily  newspaper  in  Mississippi, 
it’s  published  by  the  Journal  Publishing 


Co.,  yvhich  is  yvholly  ow-ned  by  Create  Inc. 

Create  is  a  tax-e.xempt,  public  charitable 
corporation  begun  by  the  Daily  Journal's 
late  publisher,  CJeorge  A.  Mclx^an.  Unlike 
other  nonprofit  neyvspapers,  yvhich  have 
designated  single  institutions  (of  limited 
puiqiose  and  reach)  to  receive  any  exira 
monies.  Create  distributes  funds  to  a  yvide 
range  of  educational,  cultural,  and  health- 
related  projects  throughout  the  Tupelo 
region.  Its  purpose  is  to  stimulate  similar 
giving  by  indiy-iduals  and  businesses  to 
continuously  improve  the  quality  of  life  in 
northeastern  Mississippi. 

That  mission  comes  in  large  part  from 
the  history-  of  the  Daily  Journal,  yvhich 
includes  major  roles  in  luring  industry-  to 
the  region  (northeastern  Mi.ssissippi  has 
had  the  highest  standard  of  hying  in  the 
state  for  decades)  and  improying  education 
there.  And  yvhen  Tupelo  bucked  the  image 
ot  Mississippi  Burninghy  quietly  desegre¬ 
gating  its  schools  in  the  mid-1960s,  it  yvas 
largely-  due  to  Mcl^ean  and  the  Daily  Jour¬ 
nal's  consistent  efforts  to  forge  a  better  yvay 
of  life  for  all  its  readers,  yvhite  and  black. 

In  a  seven-neyy-spaper  career.  I’ve  never 
had  the  priyilege  of  yvorking  at  another 
publication  such  as  the  Daily  Journal.  All 
journalists  should  know-  that  more  than 
EKis  came  out  of  Tupelo  —  so  did  a  veiy- 
successftil  model  of  public  journalism. 

JOHN  CUMMINS 
MANAGING  EDITOR 
Nashville  (Tenn.)  Business  Journal 

OIAHNO  THE  METAMETRO  OESN 

Re:  “Here  no  evil,  SUV  no  evil  ... " 
Jan.  21,  p.  20.  Great  job!  Haying 
sery-ed  as  managing  editor  of  The 
Montgomery  Journal,  a  suburban  daily  in 
Rockyille,  Md.,  that  competes  yyith  The 
Washington  Post  in  Montgomery  County-,  I 
can  attest  to  the  accuracy  and  importance 
of  your  piece.  The  suburbs  do  require  great 
journalistic  skills,  including  sucb  “exotica” 
as  computer-assisted  reporting,  yvhich  I  put 
to  good  use  in  covering  county-  government 
and  schools. 

I  yvas  also  impressed  that  you  quoted 
Peter  Broyy-n  and  Ross  Mackenzie.  Their 
yieyvs  are  not  popular  in  a  lot  of  new  srooms, 
but  tbeir  point  about  bias  alienating 
readers  has  never  been  more  important 
for  the  ftiture  of  our  profession. 

MARK  TAPSCOTT 
DIRECTOR 

Center  for  Media  and  Public  Policy 
The  Heritage  Foundation 
Washington 
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Weekly  has  explosive  story 

Newspapers  —  especially  feisty  community 
newspapers  —  can  expect  their  coverage  to 
elicit  angry  telephone  calls,  nasty  letters,  and 
even  the  occasional  bomb  threat. 

It  went  way  beyond  that  Tuesday  at  The 

High  Springs  Herald 
in  north-central 
Florida.  The  weekly 
newspaper  received 
an  actual  bomb  — 
deposited  inside  a 
shopping  bag  in  its 
overnight  drop  box. 

Nobody  was  hurt, 
and  police  used  a 
controlled  blast  to 
disable  the  device 
after  Art  Director  Larry  Behnke  carried  it 
outside.  But  two  days  after  the  incident.  Herald 
staffers  were  still  jittery.  “It’s  got  everybody 
here  pretty  shook  up,”  Editor  Bo  Turner  told 
E&P.  He  spoke  shortly  after  a  welder  replaced 
the  3,600-circulation  paper’s  wooden  drop  box 
with  a  lockable,  metal  box  with  a  slit  wide 
enough  to  accept  a  film  canister,  but  nothing 
bulkier  —  such  as  a  bomb. 

Administrative  Assistant  Carole  Tate 
unwittingly  carried  the  bomb  inside  when  she 
arrived  at  work  around  8  a.m.  About  an  hour 
later,  Behnke  noticed  the  device’s  plastic  tube, 
wires  and  battery,  and  decided  it  might  be 
dangerous.  The  staff  of  a  half-dozen  evacuated 
the  Herald's  building.  Police  were  called.  They 
blasted  the  device  around  midday. 

Publisher  Ed  Barber  said  the  device  had  been 
filled  with  gasoline  and  could  have  caused  a 
fireball.  No  one  claimed  responsibility.  Barber 
said.  In  an  e-mail  message  to  employees,  he 
wondered  whether  the  bomb  was  a  prank  that 
went  too  far.  Or,  Barber  asked,  “Was  it  one  of 
the  rather  powerful  shadow  people  we  may 
have  offended?  We  may  never  know.” 

Local  police  and  the  federal  Bureau  of  Alcohol, 
Tobacco  and  Firearms  are  investigating,  said 
sheriff’s  Sgt.  Keith  Faulk.  Neither  Faulk  nor 
Herald  workers  would  speculate  upon  what 
aspect,  if  any,  of  the  paper’s  news  coverage  may 
have  prompted  a  bid  for  retaliation. 

Turner,  when  asked  if  the 
incident  would  cause  the  ^ 

Herald  to  trim  its  coverage,  had  ^  W 
a  succinct  reply.  “Ain’t  going  to 
happen,”  he  said.  “We’re  going  to 
keep  doing  things  the  way  we’ve 
been  doing.”  —  Todd  Shields 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


"[  c(tn'f  to  ((  rcstoiirant  in  Washin^^fon  icithonf 
sonicbodij  ...  piittinii;  in  rhc  Wa.shint^ton  Post  the 
ne,if  morning  not  onhj  ichot  I  ate  but  xchat  /  tipped." 

VICE  PRESIDENT  DICK  CHENEY  ON  “THE  TONIGHT  SHOW 


After  bomb,  office 
“shook”  inside  and  out. 


VINCENT  LAFORET,  THE  NEW  YORK  TIMES 

This  is  called  winning  in  a  photo  finish,  jim  shea  jr.,  a 
third-generation  Olympian,  waves  a  picture  of  his  recently 
deceased  grandfather  (who  won  two  speedskating  gold 
medals  in  1932)  after  taking  the  gold  in  Wednesday’s  skeleton  race 
at  Utah  Olympic  Park.  Shea  pulled  the  funeral  card  from  the  inside 
of  his  helmet  after  crossing  the  finish  line.  —  Greg  Mitchell 
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The  Pack  Rat 


Defense  Department’s  'disinformation’  plan  too  Orwellian  by  half 


WHEN  Defense  Secrp:tary  Donald  Rumsfeld 
announced  last  week  that  there  would  be 
no  new  disinformation  campaign  at  the 
Pentagon,  the  first  question  from  many  in  the 
media  was,  “Is  Rummy’s  denial  part  of  the  new 
disinformation  campaign?” 

What  to  believe?  The  New  York  Times  breaks  a  story  on  Tuesday. 
It  takes  over  the  talk  shows  for  24  hours;  every  Brahmin  of 
journalism  is  jockeying  for  air  on  cable  news  channels;  even  aging 


niilitan  leaders  totter  out  to  denounce  the 
move  —  if  not  as  un-American,  then  at  least 
as  truly  stupid.  On  Wednesday,  Rumsfeld 
suddenly  said,  “Never  mind.”  That  may 
have  worked  tor  Emily  Litella,  Gilda  Rad¬ 
nor’s  Saturday  Night  Live  character,  but 
not  for  the  secretaiy  of  defense.  Somebody 
still  has  some  e.xplaining  to  do. 

The  Times  scoop  said  that  the 
Pentagon’s  mysterious  Office  of 
Strategic  Influence  (OSI)  was 
pondering  a  disinformation 
mission,  targeting  foreign 
media  and  the  Internet.  The 
plan  was  to  mix  truthful  press 
releases  with  disinfo  drops  to 
press  connections  in  key  coun¬ 
tries,  including  friendly  ones. 

In  her  Wednesday  column  on 
this  R/uix/«esque  e.xercise  (“Office  of 
Strategic  Mendacity”),  the  Times’  Maureen 
Dowd  was  nearly  giddy.  An  editor  at 
Agence  France-Presse  w  as  almost 
apoplectic.  And  almost  all  in  the  press 
were  outraged  —  once  they  could  overcome 
their  initial  stunned  reaction. 

■‘Well,  I  hardly  know  where  to  begin.” 
said  A1  Cross,  president  of  the  Society  of 
Professional  Journalists.  “Here  we  are 
trying  to  encourage  the  tbrniation  of  a  free 
press  in  some  of  these  emerging  democra¬ 
cies,  and  now  we’re  going  to  make  the  press 


untrustworthy?”  He  added,  “We’ve  done 
damage  to  our  credibility  just  by 
considering  this.” 

Paul  McMasters,  the  Freedom  Forum’s 
First  Amendment  ombudsman,  ticked  off  a 
list  of  problems  created  by  the  propaganda 
proposal:  First,  blowback.  The  American 
press  often  gets  leads  from  for¬ 
eign  stories;  some  of  this  will 
end  up  in  our  living  rooms. 
Second,  McMasters  pointed 
out,  w'e  have  a  State  Depart¬ 
ment  to  do  public  diplomacy. 
This  is  not  a  job  for  the  military. 
Third,  the  government  fre¬ 
quently  asks  the  press  to  avoid 
publishing  news  that  could 
endanger  U.S.  agents  or  mili- 
taiy  on  assigument.  This  move 
by  the  Pentagon  will  probably  endanger 
American  reporters  working  overseas. 
“Even  our  allies  sometimes  allege  that  our 
press  and  our  government  are  in  cahoots,” 
said  McMasters.  This  could  result  in  more 
cases  like  that  of  the  slain  Danny  Pearl. 

Most  important,  this  idea  compromises 
the  American  public’s  ability'  to  participate 
in  the  public  discourse,  McMasters  said. 
There’s  no  way  to  judge,  to  support  or 
dissent  from  public  policy  issues,  if  govern¬ 
ment  information  can’t  be  trusted. 

Leading  up  to  this,  we  had  the  White 


House  telling  the  media  how  to  cover 
Osama  Bin  Laden’s  video  diatribes  and  the 
war,  as  well  as  warning  countries  such  as 
Qatar  to  watch  out  for  the  al-Jazeera  net¬ 
work.  At  present,  the  military'  is  fighting  off 
embarrassing  allegations  that  U.S.  soldiers 
beat  captured  Afghans.  The  Pentagon’s 
defense  has  been:  Trust  us,  we  wouldn’t  lie. 
Hey,  guys,  timing  is  everything. 

By  Washington  standards,  the  Times 
story  read  like  a  treasure-hunt  map.  It  was 
obv'ious  by  the  jump  that  this  idea  was 
probably  the  love  child  of  the  anti-Iraq  and 
anti-Colin  Pow'ell  cliques.  With  their  own 
well-funded  office,  they  could  do  an  end 
run  around  State.  Intriguing  clues  were 
found  in  references  to  the  OSI’s  contract 
w'ith  Rendon  Group  Inc.,  a  quiet  public- 
relations  firm  known  to  the  Washington 
defense  establishment.  Its  last  appearance 
was  an  attempt  to  boost  the  image  of  the 
Iraqi  National  Congress,  Saddam  Hussein’s 
“opposition.”  They  ended  up  as  part  of  the 
CIA  inspector  general’s  investigation  into 
how  $23  million  from  the  U.S.  government 
was  spent,  while  the  Iraqi  opposition 
disappeared,  according  to  Knight  Ridder/ 
Tribune  Information  Serv'ices. 

When  OSI  was  created  in  the  fall,  the 
press  was  willing  to  stand  back  and  accept 
the  necessity  for  secrecy.  Now  it’s  time  for 
Congress  and  the  media  to  ask  for  and  get 
information.  What’s  OSI  doing?  What  are 
its  goals?  And  w'hy  is  the  Rendon  Group, 
W'ith  its  interesting  track  record,  on 
contract?  Are  there  no  firms  w'ith  less 
Iraqi  baggage  available? 

A  few  weeks  ago,  a  disgruntled  group  of 
veteran  Peace  Corps  volunteers  told  me 
they  could  not  understand  why  they’d  been 
ignored  in  the  “sell  America”  campaign. 
Some  v'intage  v'ideos  of  the  Corps’  successes 
in  villages  around  the  w'orld  —  bringing 
literacy,  medicine,  food,  water  systems,  and 
hospitals  —  might  say  more  about  America 
than  a  lecture  on  our  democratic  ideals. 
Why  isn’t  there  more  debate  in  Congress 
and  the  media  over  a  legitimate  American 
propaganda  campaign  based  on  the  truth, 
via  legitimate  government  offices? 

The  media  have  given  the  CIA,  FBI,  and 
Pentagon  a  wide  berth  since  Sept.  11,  and 
let  a  lot  slide  in  the  name  of  “national 
security.”  It  w'as  appropriate.  But  now  that 
a  bozo  scheme  like  this  has  been  floated,  it’s 
time  to  switch  back  into  watchdog  mode.  S 
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